LISHED  at  BALTIMORE  EVERY  MONDAY 


VOLUME  SIXTY-THREE.  NUMBER  TWENTY 


DECEMBER  16,  1940 


a 

it  it  4  f 


HE  GOES  TO  ALL  THE  SMARTEST  PLACES.  This  truckman  is  delivering 
canned  food  to  a  smart  New  York  hotel.  This  typifies  the  thousands  of  canned 
food  deliveries  that  are  made  to  hotels  and  restaurants,  every  week.  To  get 
hotels  and  restaurants  to  use  even  more  canned  foods,  American  Can  Company 
advertises  the  advantages  of  canned  foods  in  top  hotel  and  restaurant  trade 
journals.  These  advertisements  are  helping  you  get  your  share  of  this  more  than 
a  billi''n-dollar-a-year  food  market. 
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ALL-MODERN  PRODUCTION  EQUIPMENT— The  latest  can-makinil 
machinery  enables  Crown  to  produce  containers  of  greater  uniformity, 
strength  and  all-around  dependability. 


CROWN  CAN  COMPANY,  PHILADELPHIA,  PA. 

Division  of  Crown  Cork  and  Seal  Company 
BALTIMORE  ST.  LOUIS  HOUSTON  MADISON  ORLANDO 
FORT  WAYNE  NEBRASKA  CITY 


TECHNICAL  SKILL — Enamels  are  important.  That’s 
why  Crown  Can  devotes  so  much  time  and  trouble 
to  their  proper  selection  and  use.  Crown's  enamels 
represent  the  fruit  of  years  of  experiment  by  trained 
experts.  This  is  just  one  of  Crown’s  numerous 
quality  controls. 


SERVICE — From  Philadelphia  and  branch  factories, 
the  cans  roll  out  on  time.  In  the  busy  season  or  the 
off  season.  Nothing  can  take  the  place  of  dependable 
service.  It’s  the  greatest  word  in  the  can  business. 
Deliveries  are  a  vital  part  of  Crown’s  great 
service  program. 


CROWN  CAN’S  spectacular  rise  to  third 
position  in  the  manufacture  of  cans  has 
attracted  the  notice  of  thoughtful  packers 
everywhere.  There  are  good,  sensible  rea¬ 
sons  for  this  patronage.  Summed  up,  Crown 
is  providing  a  service  and  quality  that  is 
unusually  helpful  to  canners. 


INDEPENDENT  AND  HELPFUL 


THE  CANNING  TRADE  Is  published  every  Monday  by  THE  CANNING  TRADE,  20  S.  Gay  St.,  Baltimore,  Md.  Arthur  I.  judge.  Manager  and  Editor.  Arthur  I. 
judge.  Advertising.  Yearly  Subscription  price:  U.  S.  A— $3.00;  Canada — $4.00;  Foreign-^5.00.  Advertising  rates  upon  application.  Forms  close  Wednesca^ 
cover  forms  Tuesday.  Copy  required  for  proof  ten  days  in  advance  of  close.  Entered  as  Second  Class  matter  at  the  Post  Office,  Baltimore,  Md.,  under  Act  of 
March  3rd,  1879. 
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STEP  UP  YOUR  QUALITY 
STEP  UP  YOUR  YIELD... 
STEP  DOWN  YOUR  COSTS! 


Produce  a  higher  percentage  of  fancy  pack 
from  yonr  crop — and  a  cleaner,  higher  quality 
standard  pack — step  up  your  yield,  step  down 
your  production  costs  with  streamlined  FMC 
Equipment.  Here  are  the  latest  developments 
in  canning  equipment— the  last  word  in  building 
np  quality  and  profits. 


TWIN  REEL 
CLOYERLEAF  TYPP 
GRADER 


Twin  sections  thioughout  give  double  the  capacity  of 
a  laige  diameter  giadei  with  equal  number  of  sections. 
Cloverleaf  type  screens  grade  for  size  with  maximum 
accuracy,  and  handle  the  peas  more  gently,  cutting 
down  splits  and  waste.  , ,  1 1  . 


SPRAGUE-SELLS  BLANCHER 


The  sturdiest,  most  rigid  blanching  unit  ever 
offered.  All-steel  welded  construction  combines 
lighter  weight,  lower  cost,  greater  strength  and 
longer  life. 


LEWIS  QUALITY  GRADER  AND  WASHER 


Accurately  grades  peas  for  quality  by  specific  gravity 
principle,  separates  all  the  fancy  peas  from  those  more 
mature.  Easy  to  keep  clean — reclaims  and  re-uses  brine. 
As  a  washer,  whirlpool  action  floats  off  skins,  splits  and 
light  trash.  ___ 


A  scientific,  precision  instrument  that 
tests  peas  for  tenderness.  Permits  buying 
peas  on  an  accurate  graded  basis,  con¬ 
trolling  quality  and  saving  money. 


*  FMC  Engineers  are  constantly 
developing  and  testing  new  machines 
for  producing  finest  quality  packs 
at  lotcer  cost. 


Pre-briner  dispenses  a  measured  amount  of 
liquid  into  empty  can,  speeding  up  filling. 
Floor  base  encloses  cut  gears  and  bearings 
from  contact  with  brine,  giving  longer  wear. 
Easily  adjustable  for  grade  and  for  other 
products. 


Measures  and  feeds  peas  into  elevator 
buckets  with  extreme  accuracy  and  with¬ 
out  damage  or  waste. 


Food  Machinery  Corp. 

(Sprague-Sells  Division)  Hoopeston,  III. 

Please  send  □  Full  Details  Re _ 

n  Your  General  Catalog. 


Attention  of; 


(Sprogue>  Sells  Dtyfsien) 
HOOPBSTON,  lillNOIS 
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By  HECK  is  right!  That  man  up  there  who’s  giving 
^  such  close  attention  to  his  work  is  Ed  Heck,  one  of 
Continental's  many  expert  machinists.  Ed  is  doing  just 
what  the  headline  says — precision  grinding  a  spindle 
for  one  of  our  sturdy,  high-speed  machines. 

It  takes  a  highly  skilled,  experienced  man  to  grind 
a  spindle  accurately — so  accurately  that  It  synchron¬ 
izes  perfectly  with  every  other  machine  part  to  perform 
smoothly  and  steadily  and  save  you  time,  trouble,  and 
money.  Ed’s  technical  skill  has  been  developed  by  15 
years’  experience  in  the  grinding  department  of  our 


Syracuse  Machine  Shop.  That’s  a  long  time — 15  years. 
But  many  others  like  Ed  have  been  with  us  even  longer. 
And  right  there’s  the  answer  to  the  question — “What 
makes  Continental’s  equipment  so  superior?’’ 

Skill,  training,  experience,  care — Ed  Heck  and  his 
fellow  workers  combine  all  to  assure  quality,  dependa¬ 
bility,  and  durability  in  every  piece  of  Continental 
equipment.  Their  workmanship  is  a  guarantee  to  our 
canning  customers  of  efficient,  economical  operation. 
Their  service  with  Continental  is  another  important 
reason  why  it  will  pay  you  to  be  serviced  by  Continental. 


CONTINENTAL  CAN  COMPANY 

NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA 
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Foods  for  Europe — As  leading  producers  of 
foods,  the  canners  must  feel  a  prime  interest  in  the 
discussion  which  is  now  going  the  rounds,  as 
regards  feeding  the  unfortunates  in  the  countries 
recently  conquered  by  Hitler.  From  a  humanitarian 
view  point  for  the  women  and  children,  and  the  old, 
who  are  said  to  face  serious  deprivations  if  not  actual 
starvation  in  those  countries,  your  heart  strings  will 
be  given  an  awful  tug;  everybody  would  like  to  help 
relieve  such  a  sad  condition,  especially  as  winter  is 
now  coming  on.  But  everyone  realizes  that  there  is 
very  grave  danger,  despite  any  agreements  which 
might  be  made,  that  the  Germans  would  take  such  foods 
for  their  own  use,  as  they  have  been  stripping  those 
unfortunate  countries,  and  are  doing  so  even  today. 
But  even  if  Germany  did  not  take  the  foods  sent  from 
us,  and  allowed  them  to  be  fully  used  as  intended,  it  still 
would  be  of  the  greatest  assistance  to  Germany.  The 
worst  enemy  Hitler  has  to  face  is  starvation  or  des¬ 
perate  want  in  the  countries  he  has  conquered ;  because 
he  must  know  that  under  such  conditions  the  people 
will  not  remain  quiet  and  obedient,  they  will  not  starve  to 
death  uncomplainingly.  And  it  must  be  remembered  that 
it  is  not  cruelty  on  the  part  of  Britain  which  prompts 
her  to  maintain  the  blockade,  but  because  she  knows 
that  it  constitutes  the  greatest  weapon  she  could  em¬ 
ploy.  The  effect  of  this  is  plainly  evident  right  now, 
for  Hitler  is  in  a  dither  to  hold  the  peoples  of  the  con¬ 
quered  countries  and  naturally,  therefore,  Britain  will 
not  consent  to  let  down  the  bars  for  food  supplies, 
which  would  relieve  the  pressure  she  has  paid  so 
heavily  to  put  on. 

Britain  very  properly  contends  that  it  is  the  duty 
of  Germany  to  feed  the  Conquered  peoples;  and  cer¬ 
tainly  the  least  the  Reich  can  do  is  to  allow  the  people 
to  use  what  foods  they  have.  Instead  those  helpless 
countries  are  being  stripped  of  food  supplies  to  be 
sent  to  Germany. 

With  the  approach  of  Christmas,  and  the  impulse 
to  help  the  needy,  your  sentiments  are  most  prais- 
wo’thy,  but  if  this  horror  in  Europe  is  ever  to  be  over- 
co  ne  it  will  be  only  upon  the  downfall  of  these  ruthless 
d  ‘ators  and  all  they  are  striving  for.  As  cruel  as  it 
ra  V  seem,  anything  that  will  bring  about  this  result 
n  ot  be  given  first  consideration.  It  is  most  unfor- 
t'V  *te  that  this  real  charity  cannot  be  exercised.  It 
a-  3  another  tremenduous  debt  that  the  world  will 
0  day  make  Hitler  and  his  co-conspirators  pay,  and 
P'  in  full. 

HE  HANDWRITING — There  are  signs  and  por- 
tt  s  threatening  to  affect  our  industry,  too,  if  the 
h..  )enings  which  you  have  already  seen,  at  least  in 
pa  come  to  pass,  and  others  on  their  way  arrive.  The 


demand  of  the  consuming  public  for  a  statement  of  the 
quality  on  all  labels,  as  discussed  under  the  general 
term  “Grade  Labeling”  is  gaining  strength  every  day, 
and  the  industry  will  not  long  be  able  to  stand  against 
it.  When  the  numerous  Consumer  Leagues  instruct 
their  millions  of  members  to  demand  and  to  take  only 
such  goods  as  tell  them,  unmistakably,  the  quality  in 
the  can,  all  canners  will  comply.  And  it  looks  like  that 
day  is  approaching.  Many  buyers’  label  retail  con¬ 
tacts  with  this  public  are  now  complying,  and  as  their 
number  increases  opposition  in  this  industry  will  fade, 
and  it  will  give  them  what  they  want. 

And  now  it  would  seem  that  that  old  one  which  the 
industry  thought  it  had  put  to  rest,  but  which  it  well 
knew  it  had  not  settled — Standardization  of  Can  Sizes 
— is  about  to  be  revived  through  the  introduction  of 
three  new  bills  upon  the  opening  of  the  new  Congress 
in  January.  The  Glass  Packer,  in  its  December  issue, 
claims  a  complete  scoop  on  all  its  competitors  in 
unearthing  the  existence  of  these  new  bills,  as 
proposed  by  the  Weight  and  Measures  Department, 
rather  than  either  the  new  pure  food  law,  or  the  old 
Bureau  of  Standards.  That  Journal  heads  its  article; 
“Are  you  bothered  by  bastard  sizes?”,  for  of  course, 
the  attempted  law  will  cover  other  forms  of  food  pack¬ 
aging,  not  just  cans.  After  outlining  the  work  of  the 
special  committee,  of  which  Alexander  Pisciotta,  direc¬ 
tor  of  the  New  York  City  Bureau  of  Weight  and 
Measures,  is  Chairman,  the  writer  says :  “Judging  from 
the  report  presented  by  Committee  Chairman  Pisciotta 
to  the  National  Conference,  the  justification  for  intro¬ 
ducing  the  measures  is  to  be  that  legitimate  industry 
wants  standardization  (sizes  or  capacities)  ;  all  con- 
consumers  want  it ;  and  there  is  no  compelling  reason 
against  it.” 

As  outlined,  the  drive  will  be  to  base  the  contents  of 
containers  upon  the  recognized  weights  or  measures, 
and  the  elimination  of  what  has  been  termed  bastard 
sizes.  It  is  the  contention  of  the  Committee  that  the 
country  is  tried  of  the  debate  and  the  delay,  the  hedg¬ 
ing  and  the  part  way  surrender,  and  wants  definite 
decisive  action  which  will  affect  all  parties  at  interest 
in  all  sections.  And  they  seem  convinced  that  the 
mere  mention  of  the  weight  or  measure  upon  the  label 
does  not,  in  fact,  protect  the  average  consumer.  The 
article  opens  with  the  question :  “Do  three  and  one-half 
ounces  equal  a  quarter  of  a  pound?”,  and  then  goes 
on  to  show  that  the  average  consumer  is  not  inclined  to 
resort  to  her  early  arithmetic  at  the  counter,  nor  to 
the  job  of  comparing  numerous  packages  to  find  which 
one  gives  the  best  value  for  the  money.  The  little 
housewife  is  in  the  saddle  and  riding  hard,  and  she 
will  not  desist  until  she  gets  what  she  wants. 
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The  canners  have  always  been  good  fighters,  not 
always  too  wisely.  Instead  of  swinging  sledge  hammer 
blows  against  any  and  every  attempt  to  make  them  do 
what  the  consumers  thought  right,  we  have  always 
thought  that  they  might  have  gotten  far  better  results, 
and  left  no  hard  feelings,  if  they  had  used  more  co¬ 
operation  and  persuasion,  at  least  in  cases  where  they 
were  not  in  a  false  position,  as  they  are  when  they 
attempt  to  defend  the  “gyp”  or  as  called  “the  bastard” 
sizes  or  weights. 

As  we  have  told  you,  Canada  has  long  had  this  grad¬ 
ing  requirement,  and  now  it  is  busy  on  this  matter  of 
can  sizes.  On  October  31st,  F.  J.  Perry,  Assistant 
Chief,  Fruit  and  Vegetable  Inspection,  Canadian  De¬ 
partment  of  Agriculture,  sent  us  the  following  notice: 
“F.  &  V.  C. 

REGULATIONS  UNDER  MEAT  AND 
CANNED  FOODS  ACT 

For  your  information  we  are  enclosing  a  copy 
of  the  regulations  under  the  Meat  and  Canned 
Foods  Act  issued  in  the  Canada  Gazette  dated 
July  20th,  1940.  We  would  draw  your  attention 
particularly  to  the  following  changes : 

1.  Venting  of  cans  prohibited. 

2.  Standard  Containers  established  for  certain 
products  for  sale  in  Canada. 

3.  Grades  for  apple  juice  established. 

4.  Moisture  content  of  dried  apples  lowered. 

5.  Grades  established  for  evaporated  and  de¬ 
hydrated  vegetables. 

The  regulations  governing  the  standardization  of 
containers  will  not  be  enforced  until  January  1, 
1941.  After  that  date  all  imported  food  products 
must  comply  with  the  regulations  for  standard 
containers.  See  Clause  15  (a)  and  (b). 

Immediately  at  the  close  of  the  1940  canning 
season  it  will  be  necessary  to  make  a  survey  of 
the  canning  plants  in  order  to  ascertain  the  bal¬ 
ance  of  empty  non-standard  containers  on  hand 
also  the  stocks  of  labels  for  such  cans.  Upon  com¬ 
pletion  of  this  survey  the  Department  will  consider 
the  setting  of  a  time  limit  for  the  use  of  non¬ 
standard  containers.” 

Considerable  opposition  appeared  in  that  country 
because  one  or  two  extensively  used  sizes  of  cans  were 
omitted  from  the  permissive  list.  What  the  outcome  of 
this  has  been  we  are  not  at  present  informed.  But 
it  just  shows  that  the  movement  is  on,  and  we  cannot 
stand  against  it ;  we  can  no  longer  get  by  with  excuses, 
or  part  way  compliance. 

Evidently  there  will  be  much  work  to  be  done  this 
coming  year,  but  all  that  we  have  referred  to  is  to 
the  ultimate  good  of  canned  foods.  The  day  is  ap- 
proachnig  when  every  can  offered  will  bear  a  plain 
unequivocal  statement  based  on  truth,  and  all  the  truth, 
to  the  end  that  any  buyer  may  take  this  package,  which 
she  is  bound  to  buy  like  “a  pig  in  a  poke,”  with  cer¬ 
tainty  that  she  is  getting  what  she  expects.  That 
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would  eliminate  the  disappointment  which  too  often 
follows  now  upon  the  buying  of  some  canned  foods. 
The  canners  have  stepped  up  their  quality  splendidly, 
and  they  deserve  the  full  credit  for  this  good  act,  and 
sensible  business  move;  but  it  will  take  truth  upon 
the  label,  and  freedom  from  all  question  as  to  amount 
of  contents,  to  insure  them  that  full  credit.  But  given 
that  no  one  can  clearly  forsee  the  heights  to  which 
canned  foods  consumption  would  soar.  The  industry 
has  reached  and  passed  ten  billion  cans  per  year  in  face 
of  all  the  draw  backs  the  consumers  are  now  trying  to 
eliminate;  where  would  that  consumption  go  if  those 
demands  were  filled?  It  is  the  difference  between 
absolute  confidence  and  a  constant,  lurking  dread. 
Which  would  you  have  ? 

SOMETHING  NEW — Recently  Better  Profits  re¬ 
marked  that  the  industry  needed  some  new  ideas,  and 
methods  of  packing,  something  out  of  the  ordinary  but 
attractive  to  the  consumer. 

Right  back  at  us  came  Paul  H.  Wolf,  Secretary- 
Treasurer,  Roach-Indiana  Corporation,  packers  of 
fancy  tomatoes,  Gwynneville,  Ind.,  with  the  announce¬ 
ment  that  he  was  sending  us  a  case  of  “Red  Twins” 
tomatoes,  adding:  “Tomatoes  were  just  tomatoes  until 
‘Red  Twins’  were  packed,”  And  he  goes  on;  “This  is 
a  new  product  with  us,  each  can  containing  two  whole 
tomatoes  and  two  average  servings  of  tomato  juice. 
This  product,  naturally,  is  a  specialty,  as  great  care 
in  selection  must  be  used  in  getting  two  perfectly 
matched  tomatoes,  both  in  size  and  color,  and  this 
naturally  entails  expert  workmanship.  We  are  just 
beginning  to  market  this  product,  and  would  like  to 
have  your  reaction  concerning  them.” 

The  product  comes  fully  up  to  representation,  unique 
and  entirely  enjoyable.  The  tomatoes  are  packed  in 
what  they  call,  on  the  label,  a  Divider-Pak  container, 
and  they  mean  there  is  a  tin  partition  within  the  can, 
which  keeps  the  tomatoes  from  jumbling  together  and 
thereby  getting  mashed.  The  coreing  must  have 
been  done  with  a  reamer ;  the  tomatoes  were  fully  ripe, 
entirely  whole  (no  seed  cells  bursted)  and  the  tomato 
juice  in  which  they  are  packed,  is  of  the  finest,  since 
it  is  natural  tomato  juice,  and  just  that.  We  poured 
three  cocktail  glasses  of  juice  from  the  can,  and  placing 
each  tomato  in  a  separate  glass  dish,  they  made  a 
most  attractive  showing.  The  can  has  been  patented 
by  Mr.  Wolf. 

Here  is  something  new,  and  made  out  of  the  mott 
plebeian  of  the  staple  vegetables,  and  it  will  be  liked  ff  r 
special  parties,  and  where  the  lady  of  the  house  lik-  3 
to  do  something  out  of  the  usual.  They  are  a  delicac  , 
entitled  to  luxury  prices,  but  we  can  forsee  a  very  wi(  3 
market  for  them.  The  tin  partition  delivers  the  tomv 
toes  in  perfect  condition,  believe  it  or  not.  We  though  t 
the  baked  apple  people,  with  the  individual  parchme  it 
cups,  four  apples  to  the  can,  had  about  reached  t]  e 
ultimate,  but  they  must  move  over  and  let  “Red  Twin  ” 
tomatoes  sit  alongside  of  them. 

FACTORY  WHISTLES  ARE  BUGLES,  TOO! 

Is  Your  Plant  Prepared  for  ’41? 
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CANNERS  RALLY  TO  CONVENTION  CALL 

NATIONAL  DEFENSE  THE  PRINCIPAL  SUBJECT 

TRI-STATE  CANNERS  MEET  AT  ATLANTIC  CITY  Calcium  Salts  in  Canned  Tomatoes 


Every  seat  was  filled  at  the  12:30  luncheon  held  in  the  spa¬ 
cious  Renaissance  Room  of  the  Ambassador  Hotel,  Atlantic 
City,  when  President  W.  Leslie  Wheatley  recounted  activities  of 
the  year  to  open  the  36th  Annual  Meeting  of  the  Tri-State 
Packers  Association,  December  5th  and  6th.  On  entering  the 
Renaissance  Room  no  one  missed  the  attractively  printed  signs 
9x12  inches  placed  in  the  center  of  each  table  reminding  that: 

Canned  Vegotables  Served  at  the  Luncheon 
Maryland  Peas  and  Corn 

Jersey  Asparagus  TiPS 
Delaware  Lima  Beans 

another  move  to  push  the  products  with  which  this  industry  is 
identified. 

Guest  Speaker,  Gene  Flack,  Loose-Wiles  Ambassador  of  Good¬ 
will,  had  a  sales  message  and  suggestions  which  were  eagerly 
taken  by  his  listeners,  and  he  held  his  audience  in  closest 
attention. 

The  Industry  and  Defense 

H.  F.  Krimendahl,  Crampton  Canneries,  Inc.,  and  President 
of  National  Canners  Association,  told  of  late  developments  in 
Washington  in  the  National  Defense  Program,  pointing  par¬ 
ticularly  to  the  Government’s  desire  to  work  with  canners  and 
to  deal  directly  with  them ;  how  buying  specifications  were  being 
set  up  to  assure  only  the  best  quality  of  foods  for  our  prepared¬ 
ness  forces;  how  inspection  of  Government  purchases  would  be 
made  at  point  of  shipment  rather  than  point  of  delivery,  and 
related  how  those  of  the  Defense  Program  anticipated  not 
more  than  a  five  per  cent  increase  in  foods  for  armed  forces  over 
usual  civilian  requirements.  Seeking  to  determine  the  readiness 
of  the  industry  to  cooperate,  the  Government  has  found  the 
industry  to  be  well  prepared  to  meet  all  demands  and  recog¬ 
nizes  that  its  pi'oducts,  skill,  ability,  and  service  are  available 
at  all  times. 

The  Outlook 

Defense  activity,  increased  employment,  higher  wages,  and  a 
likely  demand  by  Britain  were  given  as  reasons  for  an  improved 
outlook  for  the  canning  industry  by  Gordon  C.  Corbaley, 
of  American  Institution  of  Food  Distribution,  Inc.  In  his 
address  he  reminded  that  a  more  prosperous  nation  will  natur¬ 
ally  seek  out  higher  quality  foods,  while  the  Federal  Govern¬ 
ment  will  insist  that  preparedness  forces  be  served  only  the 
better  quality  foods.  In  commenting  on  the  Robinson-Patman 
Law,  Mr.  Corbaley,  reminded  that  this  is  merely  a  law  which 
requires  that  “you  do  unto  others  as  you  would  have  others 
(•o  unto  you.”  He  conducted  an  open  forum  on  the  subject  and 
:  r.swered  many  interesting  questions. 

The  Advertising  Value  of  the  Label 

Another  interesting  talk  on  marketing  was  delivered  by  C.  W. 

.  owne.  Marketing  Specialist  with  the  U.  S,  Printing  &  Litho- 
'  'aphing  Company,  and  Lecturer  on  the  Subject  at  the  Uni- 
’  sity  of  Cincinnati.  The  tremendous  advertising  value  of 
■  3  label  was  particularly  stressed  and  means  for  utilizing  the 
square  inches  of  available  free  advertising  space  were  point- 
ly  brought  out  and  the  manner  of  use  illustrated  by  color 
les.  Professor  Browne’s  talk  was  very  interesting  and  thor- 
i’hly  absorbed  by  his  audience.  That  canners  are  taking  his 
./•gestions  is  clearly  demonstrated  by  the  many  labels  now 
the  market  which  coincide  with  his  ideas. 

The  foregoing  concluded  a  rather  full  afternoon  and  the  first 
ssion  adjourned  for  the  Annual  Banquet  tendered  the  Conven- 
.1  by  the  Get-Together  Committee  representing  the  Allied 
-dustries,  when  some  very  interesting  and  talented  entertain- 
int  was  enjoyed. 


Opening  Friday’s  meeting  Maurice  E.  Siegel,  of  Strasburger 
&  Siegel,  Baltimore,  reported  on  the  results  of  further  experi¬ 
ments  in  the  use  of  calcium  chloride  in  canned  tomatoes,  and 
cut  samples  to  demonstrate  the  progress  of  his  work  which 
clearly  evidenced  that  the  use  of  the  product  has  a  direct 
bearing  on  the  drained  weight  and  solidity  factors.  He  advanced 
records  to  show  that  tomatoes  packed  with  proper  amounts  of 
calcium  chloride  will  stand  longer  processing  and  ship  to  much 
better  advantage  without  breaking  down.  His  paper  will  be 
released  for  publication  shortly. 

Samples  on  Display 

Canning  Crop  Specialist,  Herman  A,  Hunter,  of  the  Uni¬ 
versity  of  Maryland,  had  on  display  samples  of  canned  peas 
to  illustrate  his  varietal  work,  and  which  gave  very  good 
promise.  The  results  of  this  work  will  be  made  known  at  the 
Canners  Short  Course  to  be  conducted  at  the  University  of 
Maryland,  College  Park,  Maryland,  January  7th  and  8th  next, 
as  also  will  be  the  work  of  Dr.  E.  P.  Walls,  of  the  University 
of  Maryland,  in  his  study  on  the  “Methods  of  Buying  Raw  Corn 
on  a  Graded  Basis,”  and  the  work  of  Dr.  C.  H.  Mahoney,  Uni¬ 
versity  of  Maryland,  who  will  report  on  the  outlook  for  new 
varieties  of  lima  beans  upon  which  he  has  conducted  experi¬ 
mental  work  this  past  season.  Both  Dr.  Mahoney  and  Dr. 
Walls  like  Dr.  Hunter  had  cut  samples  on  display. 

Pea  Promotional  Work 

Some  very  definite  evidence  was  presented  by  Canned  Pea 
Marketing  Institute’s  Secretary  L.  S.  Beale  to  show  that  the 
canned  pea  promotional  work  begun  in  1938  when  the  industry 
was  faced  with  a  30,000,000  case  supply,  not  only  moved  peas 
in  abundance  but  maintained  a  profitable  price  level.  The 
impetus  gained  as  a  result  of  the  1938  campaign  carried  through 
to  the  1939  pack  year  when  in  the  first  five  months  1,300,000 
cases  in  excess  of  the  1937  pack  year  moved  at  a  15  cent  per 
dozen  higher  price  level,  and  while  in  1939  less  peas  were  moved 
than  in  1938  when  volume  was  the  objective,  the  price  per 
dozen  was  20  cents  higher  than  that  year.  In  addition  to  con¬ 
sumer  advertising,  the  1940  campaign  included  extensive  work 
with  distributors  and  brokers,  and  it  was  learned  that  dis¬ 
tributors  particularly  like  that  type  of  promotion  which  permits 
them  to  tie-in  with  the  brands  on  which  their  business  is 
established.  Said  Mr.  Beale,  “It  gives  them  an  effective  busi¬ 
ness  getting  story  to  carry  to  their  customers.  They  have  told 
us  that  we  have  planned  the  mechanics  of  it  well,  and  yet  we 
have  learned,  from  each  experience,  how  we  can  do  it  better. 
The  Committee  and  Management  know  of  many  improvements 
which  could  be  adopted.  The  significant  thing  out  of  our  expe¬ 
rience  with  canned  pea  promotion  is  that  it  has  paid  well  for 
the  fraction  of  a  cent  per  case  that  it  has  cost — paid  well  in 
both  relief  of  distress  and  in  the  avoidance  of  it.”  “Confidence, 
he  said,  “is  necessary  to  a  stable  market  and  promotion  has 
been  found  to  be  the  most  dependable  avenue  to  confidence. 
Promotion  has  become  a  ‘must’  in  any  future  plan  for  industry 
effort.”  In  closing  Mr.  Beale  ventured  to  assert,  “When  pea 
canners  generally  become  thoroughly  promotion-minded  they 
will  become  more  quality-minded,  and  when  they  become  thor¬ 
oughly  quality-minded  the  strain  of  the  acreage  problem  will 
disappear.”  It  was  yet  too  early  to  accurately  recount  the  results 
of  the  1940  campaign  as  figures  for  the  movement  of  peas 
through  November  were  not  yet  obtainable,  however,  all  reports 
indicate  not  only  high  distributor  enthusiasm  with  the  promo¬ 
tional  effort,  but  an  exceptionally  fine  movement  of  peas  at 
good  price  levels. 
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Corn  Canners  Service  Bureau  Reports 

That  corn  canners  have  established  themselves  as  a  portion 
of  the  food  industry  that  has  made  historical  strides  in  improv¬ 
ing  conditions  affecting  everyone  from  the  producer,  through 
the  canner  to  the  consumer  was  clearly  evidenced  in  the  report  of 
Wilbur  G.  Carlson,  Secretary  of  the  Corn  Canners  Service 
Bureau.  Mr.  Carlson  explained  the  workings  of  the  Bureau 
and  how  it  is  directed  by  a  Board  of  Trustees  appointed  from 
the  various  corn  canning  states.  The  accomplishments  of  the 
Bureau,  he  said,  “are  in  carrying  on  such  functions  as  its 
quotation  reports,  its  market  analysis,  its  sales  promotional 
efforts,  and  its  exchange  department.”  The  Bureau  pulses  and 
throbs  with  conditions  as  they  exist  in  the  industry  as  data 
obtained  is  through  the  actual  reports  of  corn  canners  to  the 
Bureau.  This  actual  living  industry  has  kept  corn  canners 
accurately  advised  of  crop  and  pack  progress,  and  permits  a 
full  knowledge  of  the  pack  trend  long  before  its  completion. 

The  Exchange  Department 

One  of  the  factors  which  contributes  toward  giving  the  Bureau 
an  intimate  knowledge  of  industry  conditions  is  the  operation 
of  the  Exchange  Department  which  consists  in  the  listing  with 
the  Bureau  of  the  “long”  and  “short”  holdings  of  stocks  in 
canners  hands.  Mr.  Carlson  here  cited  instances  where  very 
satisfactory  transactions  were  conducted  between  canners  by 
placing  surplus  items  in  the  hands  of  those  that  had  a  ready 
market  for  them,  and  in  avoiding  throwing  upon  the  market 
distressed  lots  of  goods.  The  operation  of  the  Exchange  ceases 
when  longs  and  shorts  are  brought  together — deliberations  and 
details  of  the  transactions  are  handled  entirely  between  the 
canners  or  their  chosen  representatives. 

Promotion  Work 

Unquestionably  the  promotion  and  publicity  efforts  made  by 
the  Bureau  to  bring  canned  corn  more  forcibly  to  the  attention 
of  consumers  have  contributed  in  no  small  way  to  the  existing 
favorable  position  of  the  product,  as  the  Bureau  has  secured 
for  corn  canners  upwards  of  a  quarter  million  dollars  of  pub¬ 
licity  through  the  printed  message  and  over  the  radio  since 
it  began  functioning  a  year  and  a  half  ago,  even  though  the 
Bureau  has  spent  less  than  $35,000  for  its  total  operations  dur¬ 
ing  that  same  period. 


Wm.  H.  Ritter,  Bridgeton,  New  Jersey,  December  7,  1939; 

I.  L.  Leonard,  Cambridge,  Maryland,  January  20,  1940;  Hervey 
P.  Hall,  Smyrna,  Delaware,  January  29,  1940;  John  M.  Swing, 
Ridgely,  Maryland,  March  22,  1940;  Fred  B.  Nuttle,  Denton, 
Maryland,  May  16,  1940;  E.  Arnold  Greenabaum,  Seaford,  Dela¬ 
ware,  May  25,  1940;  Isadore  J.  Gradman,  Melrose,  Pennsylvania, 
October  3,  1940;  George  T.  Phillips,  Baltimore,  Maryland, 
October  19,  1940;  and  P.  S.  Messick,  Hurlock,  Maryland,  Novem¬ 
ber  4,  1940. 

Resolutions  of  thanks  were  extended  the  Ambassador  Hotel, 
the  Get-Together  Committee  for  the  banquet  and  entertain¬ 
ment,  the  speakers  and  crop  specialists  for  their  work  in  behalf 
of  the  industry.  Further  resolutions  were  passed  assuring 
cooperation  with  the  Government  in  the  defense  program;  favor¬ 
ing  point  of  shipment  inspection  for  Government  purchases, 
and  a  change  in  the  Fair  Labor  Standards  Act  to  include  a 
reasonable  and  Practicable  application  of  the  act  to  piece  work. 
Another  resolution  included  a  recommendation  for  an  increase  in 
quality  in  the  canned  product  to  off-set  higher  production  costs, 
and  the  appointment  of  a  Commodity  Grade  Committee  to  work 
with  the  Government  in  the  establishment  of  canned  foods  grades. 

Secretary’s  Report 

Rather  than  take  the  time  from  a  very  full  program  Secre¬ 
tary  Frank  M.  Shook  issued  his  report  in  published  form,  which 
very  thoroughly  covered  the  activities  of  the  past  year. 

The  Election 

Daniel  D.  Conway,  Hammonton,  N.  J.,  was  elected  President 
to  succeed  W.  Leslie  Wheatley  of  Clayton,  Delaware.  R.  D. 
Cleaveland  of  Baltimore  was  elected  1st  Vice-President;  0.  G. 
Martino,  Magnolia,  Delaware,  2nd  Vice-President;  Frank  M. 
Shook,  Easton,  Maryland,  Secretary  and  Treasurer,  and  Edith 
Lee  Porter,  Easton,  Maryland,  Assistant  Secretary  and  Treas¬ 
urer.  The  following  constitute  the  Board  of  Directors:  For 
New  Jersey — Wm.  H.  Ritter,  Jr.;  Belford  L.  Seabrook,  and  A. 
J.  Schiller,  all  of  Bridgeton.  For  Delaware — H.  T.  Postles, 
Milford;  H.  Carlson  Draper,  Milton;  C.  E.  Anderson,  Bridge- 
ville,  and  W.  Leslie  Wheatley,  Clayton.  For  Maryland — James 
M.  Shriver,  Westminster;  Walter  T.  Onley,  Snow  Hill;  D. 
Thompson  Swing,  Ridgely;  Charles  Ross,  III,  Frederick,  C.  J. 
Scarborough,  Girdletree,  and  Harry  Imwold,  Baltimore. 


National  Defense 

The  Bureau  has  taken  an  active  part  in  Conferences  with 
the  National  Defense  Commission  and  it  was  particularly  en¬ 
couraging  at  these  sessions  to  have  officials  voice  their  gratitude 
for  such  representation.  When  the  question  “What  is  going  to 
be  an  adequate  supply  of  canned  corn  to  meet  the  demands  for 
next  year”  was  discussed  with  the  Defense  Council,  which 
must  determine  the  ability  of  any  branch  of  American  indus¬ 
try  to  meet  the  demand  estimated  to  be  placed  upon  it  for  both 
defense  purposes  and  regular  consumption,  it  was  learned  that 
the  best  of  their  estimates  on  canned  corn  showed  a  need  for 
not  more  than  5  to  6  per  cent  more  than  normally  required. 
These  figures  were  checked  with  the  officials  of  the  Department 
of  Agriculture  and  it  was  found  that  their  calculation  based 
upon  production,  capacity,  yields  and  other  contributing  factors 
would  require  not  more  than  10  per  cent  increase  in  corn 
acreage  over  1940.  Corn  canners  were  therefore  advised  to 
exercise  every  consideration  and  extreme  caution  to  avoid  get¬ 
ting  into  a  speculative  or  “boom”  frame  of  mind. 

Concluding  Mr.  Carlson’s  talk  the  work  of  selecting  a  nom¬ 
inee  as  Trustee  for  the  Tri-State  section  was  undertaken. 
James  M.  Shriver  was  reelected  to  the  post.  Hall  Wrightson 
was  reelected  alternate  and  Parker  Mitchell,  Sr.,  was  elected 
as  a  second  alternate. 

Committee  Reports 

In  appropriate  resolution  the  Memorial  Committee  paid  tribute 
to  the  following  members  who  had  died  since  the  last  Con¬ 
vention  : 


MICHIGAN  CANNERS  REELECT  OFFICERS 

Canners  Conference  Program 

Showing  their  appreciation  for  work  well  done,  the  Michigan 
Canners  Association,  in  their  annual  meeting  held  at  Grand 
Rapids,  December  3rd  and  4th,  unanimously  re-elected  President 

G.  B.  Rollins,  Hart;  Vice-President  R.  A.  Payne,  Eau  Claire; 
and  Secretary-Treasurer  Don  S.  Morgan,  Traverse  City,  to 
succeed  themselves  in  office.  According  to  President  Rollins, 
this  was  not  exactly  the  way  things  were  planned  but  since  it 
seemed  to  be  the  unanimous  will  of  the  membership,  he  had 
no  alternative  but  to  accept  the  draft. 

The  program  for  the  first  day,  December  3rd,  called  for  “fun,” 
and  fun  they  had  and  more  fun.  That  seems  to  be  an  official 
part  of  the  program  and  why  not,  especially  this  year  when 
there’s  plenty  of  room  for  it. 

The  business  meeting,  December  4th,  was  featured  by  presen¬ 
tations  by  National  Food  Brokers  Association’s  President, 

H.  L.  Wagner,  and  dynamic  super  salesman  Bob  White.  Mr. 
Wagner  stressed  the  importance  of  sound  sales  plan  and  the 
necessity  of  keeping  your  brokers,  your  sales  representatives, 
informed  of  plans,  policies,  stocks  on  hand,  quality,  etc.  “Food 
brokers  have  proven  their  value  as  sales  representatives,”  said 
Mr.  Wagner,  “but  to  get  satisfactory  results  from  us,  be  fair — be 
fair  to  yourself,  your  customers  and  your  sales  representatives.” 

Mr.  White  outlined  a  six  point  sales  program  that  in  the  words 
of  President  Rollins  “really  kicked  us  in  the  pants  with  some 
mighty  important  facts.”  “Get  your  shipments  there  and  get 
there  yourself  so  that  you’ll  know  your  customers  personally  and 
get  their  ideas.  Cut  samples  liberally  and  see  what  your  com- 
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petitors  are  offering,  you’ll  get  some  ideas.  Visit  your  sales 
representatives  and  let  them  know  what  is  going  on  in  your 
organization  and  give  them  tools  to  work  with — sample  kits, 
';an  openers,  plates,  spoons,  brands  and  label  designs.  You’ll  be 
surprised  at  the  results  from  an  active  campaign  of  this  kind 
in  a  given  territory  economically  situated  for  your  distribution,” 
he  said. 

Seed  Test  Plots  Suggested 

Professor  K.  C.  Barrons  of  Michigan  State  College  outlined 
the  program  for  the  Michigan  Canners  and  Fieldmens  Con- 
fei’ence  to  be  held  at  the  College,  January  8th,  9th,  and  10th, 
1941.  The  membership  was  quick  to  indorse  his  suggestion 
that  the  College  run  trial  plots  of  commercial  seed,  samples 
furnished  by  the  canners  in  an  effort  to  improve  strains  of 
crops  grown  within  the  State.  The  better  seed  houses  favor  it, 
he  said,  and  the  plan  has  been  in  successful  operation  in  New 
York  State  for  several  years.  Further  details  of  the  plan  will 
be  discussed  at  the  school  in  January. 

All  present  were  indebted  to  the  Association  in  its  choice  of 
a  luncheon  speaker  in  Mr.  John  E.  Bergelin  of  Big  Rapids,  a 
banker  by  profession,  but  who  did  not  talk  professionally.  His 
talk  was  a  philosophical  gem.  “We  can  be  as  happy  as  we 
want  to  be,”  said  he,  “it  depends  entirely  upon  ourselves  and 
our  ability  and  willingness  to  adapt  ourselves  to  our  position  in 
life — our  world.”  “Think,  make  use  of  your  natural  abilities — 
control  your  emotions — live  up  to  your  religion.  One  who  does 
so  will  never  be  completely  unhappy,”  he  said.  Mr.  Bergelin  is 
an  elderly  gentleman  and  his  voice  has  lost  its  resonance  but 
there  wasn’t  a  word  missed  by  anyone  present. 

PROGRAM  MICHIGAN  CANNERS  AND  FIELDMENS  CONFERENCE 

January  8th,  9th,  and  lOtS,  1941 
Michigan  State  College,  East  Lansing 

Wednesday,  January  8 

ROOM  204,  HORTICULTURAL  BUILDING 

1:00  Registration  for  Sixth  Annual  Michigan  Canner’s  and 
Fieldmens  Conference. 

Registration  Fee  $1.50. 

All  registering  will  receive  a  mimeographed  summary  of 

talks  and  discussions  given  during  the  conference. 

1:30  Let’s  Have  It  Off  Our  Chests — 

Conducted  by  H.  L.  Seaton. 

This  hour  has  been  set  aside  to  break  the  ice  and  to 
give  an  opportunity  for  the  discussion  of  subjects,  prac¬ 
tices,  and  problems  confronting  the  Michigan  Canning 
Industry.  Speakers  will  be  limited  to  10  minutes.  Kindly 
notify  chairman  in  advance  of  your  desire  to  take  part 
in  this  session. 

2:30  Effect  of  Environmental  Factors  on  Size,  Shape  and  Color 
of  Red  Garden  Beets — 

Roy  Magruder,  Olericulturist,  U.  S.  Department  of 
Agriculture,  Beltsville,  Md. 

3.15  Michigan  Shorts 

“Rotations  and  Soil  Fertility  Practices  for  canning 

Crops.”  (10-minute  summaries  by  College  staff  mem¬ 
bers) 

“Rotations  for  the  Maintenance  of  Soil  Fertility.” 

Lloyd  M.  Turks,  Soils  Department. 

“Rotations  for  Insect  Control.” 

C.  B.  Dibble,  Entomology. 

“Rotations  for  Disease  Control.” 

J.  H.  Muncie,  Plant  Pathology. 

“Boron  for  Cannery  Beets.” 

R.  L.  Cook,  Soils. 

“Placement  of  Fertilizers  for  Canning  Beans.” 

H.  L.  Seaton,  Horticulture. 

“Placement  of  Fertilizer  for  Canning  Peas.” 

R.  L.  Cook,  Soils. 


Thursday,  January  9 

ROOM  204,  HORTICULTURAL  BUILDING 
Chairman — Keith  C.  Barrons. 

9:00  Michigan  Shorts 

“Insects  and  Diseases  of  Canning  Crops.”  (10  minute 
summaries  by  College  staff  members) 

“European  Com  Borer  Reminders.” 

C.  B.  Dibble,  Entomology. 

“Anthracnose  and  Blight  of  Beans.” 

J.  H.  Muncie,  Plant  Pathology. 

“Bean  Maggots  and  Mexican  Bean  Beetle  Control.” 

C.  B.  Dibble,  Entomology. 

“Comparison  of  Dusts  and  Sprays  for  Tomato  Diseases.” 

M.  S.  Strong,  Plant  Pathology. 

“Pea  Aphis  Control  Recommendations.” 

Ray  Hutson,  Entomology. 

“Asparagus  Beetle  Control  Measures.” 

C.  B.  Dibble,  Entomology. 

10:30  Effect  of  Environmental  Factors  on  Size,  Shape,  and 
Color  of  Orange  Fleshed  Carrots — 

Roy  Magruder,  U.  S.  Department  of  Agriculture, 
Beltsville,  Md. 

11:15  State  Federal  Grades  for  Cannery  Products — 

By  Representative  of  Bureau  of  Foods  and  Standards, 
Michigan  State  Department  of  Agriculture. 

Chairman — Roy  E.  Marshall 

1:30  Some  Comments  on  the  Soaking  of  Cherries — 

W.  P.  Kappler,  Research  Department,  American  Can  Co. 

2:00  The  Role  of  Exhausting  in  the  Canning  of  Michigan 
Products — 

C.  L.  Smith,  Research  Department,  Continental  Can  Co. 

2:45  Principles  and  Objectives  of  Blanching  Foods  Canned  in 
Michigan — 

J.  E.  Fix,  Research  Department,  American  Can  Co. 

3:30  The  Problem  of  Cannery  Wastes — 

E.  F.  Elridge,  Sanitary  Engineering  Department,  Michi¬ 
gan  State  College. 

7:00  Annual  Fieldmen’s  Banquet 
American  Room — Hotel  Olds. 

Entertained  by  Canner  Supply  Men. 

Friday,  January  10 

ROOM  204,  HORTICULTURE  BUILDING 

Chairman — H.  L.  Seaton 
9:00  Michigan  Shorts 

“Tree  Fruit  Spraying.”  (10  minute  summaries  by  College 
staff  members) 

“The  Cherry  Spray  Program  for  1941.” 

E.  J.  Rasmussen,  Horticulture. 

“Apple  Maggott  Reminders.” 

Ray  Hutson,  Entomology. 

“Control  of  Peach  Diseases.” 

Donald  Cation,  Plant  Pathology. 

“Peach  Insect  Problems.” 

Ray  Hutson,  Enotomology. 

“Thinning  Fruit  by  Spraying  at  Blooming.” 

T.  A.  Merrill,  Horticulture. 

“Pre-harvest  Sprays  on  Apples  to  Stop  Drop.” 

Roy  E.  Marshall,  Horticulture. 

10:30  Preliminary  Observations  on  Some  of  the  Newer  Varieties 
of  Bush  Lima  Beans — 

Roy  Magruder,  U.  S.  Department  of  Agriculture,  Belts¬ 
ville,  Md. 

11:00  Observations  on  the  Growing  of  Canning  Crops — 

E.  R.  Lancashire,  Continental  Can  Company,  Chicago. 
Tom  Holder,  American  Can  Company,  Rochester,  N.  Y. 
Harm  Drewes,  Ferry-Morse  Seed  Co.,  Rochester,  Mich. 

FACTORY  WHISTLES  ARE  BUGLES.  TOO! 

Is  Your  Plant  Prepared  for  ’41? 
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THE  VALUE  OF  MASS  DISPLAYS 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade” 


ONE  of  the  magic  sales  words  of  the  past  few 
years  has  been  “Mass  Display!”  Reams  and 
reams  have  been  written  about  this  very 
interesting  subject,  lecture  upon  lecture  has  had  this 
as  its  topic.  To  tell  the  truth,  thousands  and  thousands 
of  cases  of  goods  have  been  hurried  into  consumption 
because  of  mass  display.  Just  what  are  you  doing 
about  it?  The  Pea  Canners  Co-operatives,  the  larger 
canners  are  all  still  advocating  mass  display,  milk  can¬ 
ners  still  preach  mass  display  and  what  happens  ? 

Yesterday  I  visited  a  retail  outlet  doing  over  $8,500 
weekly  in  dry  groceries  and  I  looked  for  those  mass 
displays  we  are  told  are  so  effective  in  drawing  con¬ 
sumers’  attention  to  themselves,  especially  in  super 
markets.  That’s  one  of  the  reasons  why  I  wanted 
particularly  to  visit  this  one  store,  a  store  which  in  a 
period  when  times  were  a  mite  better  has  a  record  of 
doing  $35,000  business  at  retail  in  one  week.  I  felt 
certain  here  I  would  find  mass  display  at  its  best.  I  was 
not  disappointed  but  from  the  standpoint  of  our 
readers  I  became  considerably  concerned. 

This  warehouse  was  featuring  tender,  smoked, 
shankless  Callas  at  14  cents  a  pound  as  a  week-end 
special,  and  they  were  well  and  adequately  displayed. 
The  organization  is  a  national  advertiser  in  its  own 
right.  At  every  opportunity  there  were  displayed  in 
attractive  mass,  selling  display  the  private  label  canned 
foods  of  the  distributor.  Only  in  one  case  were 
nationally  advertised  canned  good  things  shown  in 
mass  display  and  this  exception  was  canned  cranberry 
sauce.  All  chain  retail  outlets  in  the  market  have  been 
featuring  this  item  over  the  Thanksgiving  holiday  at 
the  retail  dealer’s  cost  or  less,  and  one  of  the  displays 
was  still  standing  carrying  a  price  somewhat  higher 
than  the  one  at  which  the  goods  were  sold  for  the 
week-end  before  the  holiday.  In  a  full  page  six-column 
ad  the  distributor  listed  several  items  in  nationally 
advertised  canned  fruits  and  vegetables,  but  these 
were  shown  only  on  the  display  selling  stands  in  their 
usual  places. 

Before  leaving,  however,  I  talked  with  interest  to  the 
representative  of  a  large  baking  company  who  told 
me  he  was  calling  only  on  super  markets,  and  that  he 
spent  his  Saturday  afternoons  in  one  or  another,  week 
after  week.  His  company  covers  the  retail  trade  in 
this  territory  as  well  as  any  competitor.  It  has  a  sales 
representative  calling  on  chain  store  buyers  but  in 
this  case  it  has  gone  a  step  further  and  supplied  a  man 
to  spend  his  time  with  chain  outlets  alone.  Visit  to 
the  third  chain  super  market  for  the  day  found  a 
demonstrator  sampling  a  nationally  advertised  cheese ; 
in  another  similar  market  I  met  a  demonstrator  samp¬ 
ling  and  selling  a  new  condensed  coffee.  In  one  case 
the  cheese  was  not  even  listed  in  the  week-end  ad. 
Still,  the  factory  seemed  well  enough  sold  on  the  idea 
of  meeting  many  customers  in  a  single  day  to  employ 


a  high-class  demonstrator  to  advertise  their  product 
in  the  super  market. 

The  same  afternoon  a  voluntary  co-operative  adver¬ 
tising  group  was  holding  a  canned  fruit  sale  in  about 
sixty  stores.  Calls  on  leaders  among  these  did  not 
locate  any  outstanding  floor  or  counter  mass  displays. 
Sales  were  about  average,  a  nice  movement  was  re¬ 
ported  but  nothing  unusual.  I’ll  bet  a  red  apple  to  a 
penny  that  sales  were  not  what  they  should  have  been 
because  not  enough  interest  was  created  in  the  sale 
to  produce  mass  displays  in  sufficient  number  and 
large  enough  size  to  make  the  consumer  who  visited  the 
retail  outlets,  holding  this  sale,  conscious  that  a  worth¬ 
while  canned  fruit  sale  was  in  progress.  You  may 
attribute  this  to  lax  direction  on  the  part  of  the  spon¬ 
soring  warehouse,  but  if  you  know  anything  about 
voluntary  advertising  groups  you  know  well  that  they 
do  about  as  they  wish  when  asked  to  make  a  special 
effort  in  making  mass  displays  and  so  on.  In  this  case 
I  can  vouch  for  the  fact  all  members  were  urged  in 
their  weekly  bulletin  to  co-operate  in  every  way  with 
the  sale  and  the  advertising  supplied,  and  in  every 
case  to  make  mass  displays. 

Two  sales  representatives  of  one  canner  concerned, 
were  busily  engaged  in  working  their  trade  before  the 
sale.  One  representative  of  another  canner  was  like¬ 
wise  calling  on  all  members,  seeing  to  it  that  they  had 
ample  supplies  ordered  for  the  event.  As  far  as  I  know 
none  of  the  men  referred  to  made  any  displays.  And  so 
what  ?  And  so  no  mass  displays  were  erected  in  connec¬ 
tion  with  a  sale  that  might  have  been  much  more  suc¬ 
cessful  if  they  had  been  provided.  We  must  conclude 
from  this  afternoon’s  calls  that  if  mass  displays  are  to 
be  made,  the  retail  distributor  must  become  more  in¬ 
terested  than  usual  in  the  promotion,  or  else  the  fac¬ 
tory  representative  must  make  them.  We  should  also 
realize  that,  as  a  rule,  the  super  market  displays  private 
label  merchandise,  or  something  featured  heavily  in  the 
week-end  advertising  instead  of  taking  turn  and  turn 
about  showing  all  products  in  stock. 

Super  markets,  no  matter  where  located,  attract 
large  numbers  of  customers  or  shoppers.  No  matter 
what  your  attitude  toward  supers  is,  if  you  are  selling 
them  your  products,  if  you  are  working  retail  trade 
in  a  market  where  they  are  located,  you  had  bett  r 
take  them  into  consideration  when  laying  your  mer¬ 
chandising  plans.  A  canner  employing  retail  salesm^  n 
must  always  decide  how  intense  their  coverage  f 
retail  trade  may  be,  and  in  some  cases  I  know  the  der  i- 
sion  is  made  that  all  stores.  Class  A,  B,  and  C,  w41 
be  called  on  at  regular  intervals.  This  on  the  assum  )- 
tion  that  small  stores  some  day  will  be  larger  and  then 
will  repay  many  times  the  attention  given  them  wh^-n 
they  were  on  their  way  up.  In  this  connection  I  can 
only  advise  that  some  of  the  time  spent  in  calling  on 
Class  C  independent  retail  grocers  may  be  spent  to 
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much  better  advantage  by  making  mass  selling  dis¬ 
plays  in  super  markets  which  may  otherwise  not  make 
the  showing.  And  in  the  matter  of  demonstrations  I 
can  only  agree  that  the  manufacturer  who  caters  to 
them  as  well  as  his  better  retail  trade  by  means  of 
supplying  demonstrators  will  find  his  expenditures 
paying  heavy  dividends  in  increased  consumer  demand 
in  the  market. 

I  do  not  suggest  that  we  stop  writing  and  talking 
about  mass  displays  but  that  we  should  do  more  about 
them  ourselves.  Wholesale  grocers  are  alive  to  the 
value  of  this  type  of  merchandising.  Those  who  are 
most  successful  are  those  who  have  large  retail  sales¬ 
rooms  in  which  goods  may  be  displayed  in  large  quan¬ 
tities.  They  take  their  own  medicine  and  then  often 
fail  to  urge  their  trade  sufficiently  to  secure  the  mass 
displays  they  ought  to  have.  I  say  we  should  continue 
recommending  mass  displays  to  our  customers,  and 
here’s  a  suggestion  as  to  how  we  may  succeed  in  getting 
more  mass  displays  of  our  products  even  though  we 
have  no  retail  salesmen. 

Ask  a  half  dozen  retailers  to  keep  an  account  of 
their  sales  of  your  products  over  a  week’s  time.  Then 
ask  them  to  make  a  display  of  them  over  the  week-end 
and  note  the  increase  in  sales.  In  order  that  this  may 
be  a  fair  test  of  the  value  of  mass  display  selling,  the 
items  displayed  should  be  sold  at  the  same  retail  prices 
on  both  occasions  and  no  more  sales  pressure  placed  on 
them  one  week  than  was  given  to  them  during  the 
other  week.  And  of  course,  they  should  not  be  adver¬ 
tised.  It  won’t  take  you  long  to  run  a  test  such  as  I 
have  suggested  and  you’ll  learn  conclusively  that  mass 
display  selling  does  pay.  Then  condense  the  results 
of  the  test  and  circularize  your  trade,  wholesale  and 
retail  distributors,  super  markets  and  corporate  chains 
as  well.  Do  not  do  this  once  and  then  forget  about  it ! 
Keep  it  up  month  after  month  and  year  after  year,  just 
as  others  have  done  and  are  doing.  Because  I  have 
suggested  you  need  to  make  the  displays  yourself  if 
you  want  them  made  in-  quantity  and  mass,  is  no 
reason  why  you  should  not  urge  your  trade  to  make 
them.  Your  admonitions  may  be  heeded  in  some  cases 
and  whenever  they  are,  you  are  just  that  much  better 
off.  If  possible,  do  just  as  other  leading  advertisers 
have  done  and  continue  to  do.  Have  photographs  taken 
of  the  displays  and  reproduce  them  on  your  bulletins 
or  broadsides  telling  about  them. 

Let’s  get  right  after  this  matter  of  mass  displays, 
lei’s  make  1941  a  year  to  be  remembered  for  the 
di  .plays  it  produced.  Make  them  with  your  own  repre- 
sc  tatives  if  you  can,  urge  your  trade  to  make  them 
if  :;ou  do  not  have  salesmen  covering  the  trade.  And 
e  1  if  you  sell  for  private  label,  go  over  the  matter 
V.  • .  n  your  buyers  and  urge  them  to  display  goods  under 
lb  r  labels  that  come  from  your  plants.  Remember, 
‘  t  of  sight  is  out  of  mind.”  Also  that  “Goods  well 
di  >layed  are  half  sold.”  Be  as  certain  as  you  can  that 
y  I’s  will  be  moving  into  consumption  because  folks 
c-  see  them  in  the  retail  stores  carrying  them  in 
s>  k.  And  last  but  not  least,  if  yours  are  goods  carried 
-^uper  markets,  be  certain  above  all  else  that  you 
si  v  and  demonstrate  them  in  such  markets  whenever 
P>-  ible.  Your  sales  and  profits  will  increase  as  you  do ! 


A  NECESSITY  FOR  BETTER  PACKS 
OF  PEAS  OR  LIMA  BEANS 
AT  GREATER  PROFITS 

The  construction  and  operation  of 
Hamachek  Ideal  Viners  assures  more 
thorough  hulling.  This  means  more 
peas  from  the  same  vines,  and  an  im¬ 
portant^  improvement  in  quality  due  to 
less  breakage  and  damage  to  the  peas 
during  the  hulling  process.  The  peas 
saved  are  the  best  quality  that  were  in 
the  vines. 

The  savings  effected  over  the  use  of 
any  other  machine  amount  to  several 
hundred  dollars  to  each  viner,  each 
season. 


Established  1110  •  I  a  e  o  r  p  o  r  a  t  e  d  1  t  M 


KEWAUNEE  WISCONSIN 
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GRAMS  of  INTEREST 


BAXTER  APPOINTED  LIAISON  BETWEEN 
ARMY  AND  CANNERS 

John  L.  Baxter,  member  of  the  firm  of 
H.  C.  Baxter  &  Bro.,  of  Brunswick, 
Maine,  began  his  work  Monday,  Decem¬ 
ber  2nd,  as  liaison  between  the  Quarter¬ 
master  Corps  of  the  army  and  the  can¬ 
ning  industry.  He  was  appointed  by 
Donald  M.  Nelson,  Coordinator  of  De¬ 
fense  Purchases,  and  will  work  with  the 
Quartermaster  Corps  and  the  Defense 
Coordinator’s  office  in  developing  army 
subsistence  specifications  to  meet  com¬ 
mercial  practices.  This  will  enable  a 
larger  number  of  canners  to  bid  on 
army  procurement  requirements.  Mr. 
Baxter  also  will  aid  in  developing  an  in¬ 
spection  service  at  the  canning  plants, 
thus  enabling  canners  to  maintain  closer 
contact  with  army  specifications  and 
wider  understanding  of  the  specifications. 
He  has  been  active  in  the  work  of  the 
National  Canners  Association,  and  is  at 
present  a  member  of  the  following  com¬ 
mittees:  Adjustment  (Chairman,  New 
England  States),  Conference  with  Dis¬ 
tributors,  Labeling,  Raw  Products,  and 
Scientific  Research. 

RECIPES  FOR  INFORMAL  ENTERTAINING 

*  National  Canners  Association’s  Service 

Kitchen  has  issued  a  new  recipe  leaflet 
,  “Entertaining  from  Four  to  Twenty-five 

Guests,”  which  contains  recipes  prepared 
by  Katherine  Smith  in  answer  to  re¬ 
quests  for  recipes  to  be  used  in  informal 
entertaining.  The  recipes  are  designed 
not  only  for  entertaining  during  the 
Christmas  Holiday  Season,  but  through¬ 
out  the  year. 


CEASE  AND  DESIST  ORDERS  ISSUED 

The  food  brokers  recently  cited  by  the 
Federal  Trade  Commission  have  been 
ordered  to  cease  and  desist  from  viola¬ 
tion  of  the  brokerage  provision  of  the 
Robinson-Patman  Act.  Those  involved 
are:  A.  Fletcher  Sisk,  Theodore  E. 
Fletcher  and  Harold  E.  Stark,  trading 
as  Albert  W.  Sisk  &  Son,  Preston,  Md.; 
Charles  F.  Unruh  and  Robert  A.  Harris, 
Jr.,  trading  as  C.  F.  Unruh  Brokerage 
Company,  Kinsale,  Va.;  Cecil  G.  Reaburn, 
trading  as  C.  G.  Reaburn  and  Company, 
Roanoke,  Va.;  H.  Weldon  Ruff,  trading 
as  H.  M.  Ruff  &  Son,  York,  Pa.;  Ameri¬ 
can  Brokerage  Company,  Inc.,  Roanoke, 
Va.;  William  E.  Silver,  trading  as 
William  Silver  &  Company,  Aberdeen, 
Md.;  H.  Stanley  Jones,  H.  Edwin  Jones, 
and  Maurice  C.  Berkeley,  trading  under 
the  names  Howard  E.  Jones  &  Co.,  King 
Foods  Company,  Baltimore  Sales  Service 
Company,  Baltimore  Macaroni  Company, 
and  Ocono  Company,  206  South  Broad¬ 
way,  Baltimore,  and  Walter  W.  Thrasher, 
Willoughby  J.  Rothrock,  Linton  A. 
Thrasher,  and  Wainwright  Churchill, 
trading  as  Thomas  Roberts  &  Company, 
135  South  Second  St.,  Philadelphia. 

McCLAY  GETS  SHRIMP  ACCOUNT 

V.  L.  McClay  Company,  food  brokers 
of  Pittsburgh,  have  been  awarded  the 
account  of  the  Louisiana  Packing  Com¬ 
pany,  packers  of  fancy  shrimp,  for  the 
Pittsburgh  territory. 

SHAFER  HEADS  SALES  CROUP 

J.  Fred  Shafer,  of  the  Hayden-Shafer 
Company,  Baltimore  food  brokers,  has 
been  elected  President  of  the  Maryland 
Sales  Representatives  Association,  suc¬ 
ceeding  William  F.  Peltz. 


PROMOTED 

Eli  Bourland,  former  factory  manager 
of  the  Pacific  Can  Co.,  San  Francisco, 
California,  has  been  elected  Vice-Presi¬ 
dent  in  charge  of  operations. 


TO  DOUBLE  PLANT  CAPACITY 

Tyrell  &  Garth,  of  Mission,  Texas,  will 
bring  the  daily  capacity  of  processed 
grapefruit  juice  up  to  400  tons  when 
plans  for  enlargement  are  completed. 


STOCKS,  SHIPMENTS  OF  GREEN  AND  WAX  BEANS 

Prepared  by  N.  C.  A.  Division  of  Statistics 


Stocks  Shipments 

Pack  Total  Supply  Nov.  1  July  1  to 

GREEN  BEANS  1939  1940  1939-40  1940-41  1940  Nov.  1, 1940 

cases  cases  cases  cases  cases  cases 

Northeast  .  829,213  766,698  1,032,606  870,685  543,222  321,463 

Mid-Atlantic  .  2,173,249  1,921,984  2,405,763  2,006,778  1,004,855  1,001,923 

Mid-West  .  1,285,348  1,233,834  1,830,386  1,376,209  784,248  591,961 

Western  .  1,516,384  2,638,201  2,019,024  2,814,943  1,765,588  1,049,355 

Southern  .  1,141,776  1,402,295  1,189,689  1,432,075  768,595  663,480 

TOTAL  GREEN .  6,945,970  7,963,012  8,477,468  8,500,690  4,866,508  3,634,182 


WAX  BEANS 

Northeast  .  380,167  493,316  532,651  545,869  336,551  209,318 

Mid-Atlantic  .  158,242  168,932  284,639  182,757  94,362  88,396 

Mid-West  .  470,386  474,423  686,496  612,934  324,262  288,672 

Western  .  86,660  95,619  126,623  112,603  65,622  46,881 

Southern  .  19,419 _ 3,475  22,557 _ 3,475 _ _ 3,475 

TOTAL  WAX  .  1,109,873  1,225,765  1,692,866  1,457,538  820,797  636,741 


November  27,  1940. 
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BRITISH  TIN  PLATE  RESTRICTIONS 

(From  October  quarterly  “Tin  and  Its 
Uses,"  Middlesex,  England.) 

Under  the  “Control  of  Tins  and  Cans 
(No.  1)  Order”  of  the  British  Ministry 
of  Supply,  issued  at  the  end  of  July,  the 
use  of  tinplate  for  containers  is  restricted 
for  “dry”  packs  of  food,  certain  toilet 
preparations  and  tobacco;  in  addition, 
tinplate  may  not  be  used  for  trays,  coun¬ 
ter  displays,  oil  cabinets  and  similar  uses. 

The  prohibition  applies  only  to  articles 
packed  for  sale  in  the  United  Kingdom; 
exports  are  not  affected. 

The  full  list  of  products  named  in  the 
order  is  as  follows: 

Bird  food,  blancmange,  butter,  cake, 
or  cakes,  cat  food,  chicken,  chocolate 
(eating),  chocolates,  cornflour,  crab, 
custard  powders,  dog  food,  dripping, 
fat  or  fats  (other  than  lard),  fruit 
puddings,  honey,  lard,  margarine,  por¬ 
ridge,  prawns,  sausages,  shrimp,  tea, 
cigarettes,  bath  crystals  and  bath  salts 
not  being  medicinal,  borax  powder, 
brilliantine,  coconut  oil,  cosmetics  and 
toilet  creams,  face  powder,  liquid  soap, 
liquorice  powder  and  pellets,  malt  ex¬ 
tracts  with  cod-liver  oil,  manicure  pow¬ 
der,  medicinal  pills  and  tablets,  nail 
polish,  petrol,  shampoo  powders,  shav¬ 
ing  sticks,  strychnine,  sugar  of  milk, 
suppositories,  toilet  soap  tablets. 
Canned  foods  must  be  packed  in  speci¬ 
fied  sizes  of  tinplate  cans;  the  smallest 
sizes  and  freak  shapes  which  do  not  rep¬ 
resent  the  most  economical  use  of  tin¬ 
plate  in  proportion  to  their  volumes  are 
banned. 

The  restrictions  have  forced  many 
firms  who  were  large  users  of  tinplate 
to  cast  about  for  substitutes,  but  it  is 
usually  not  easy  to  find  anything  that 
will  fulfill  the  requirements  satisfac¬ 
torily.  In  the  majority  of  instances  the 
only  practicable  substitutes  will  involve 
a  sacrifice  of  protection  to  contents. 


TIN  AND  ITS  USES.  NO.  7 

In  the  October,  1940,  issue  of  Tin  and 
its  Uses  the  International  Tin  Research 
and  Development  Council  announces  that 
its  organization  at  Greenford  will  now 
be  known  as  the  Tin  Research  Instituti , 
direction  and  finance  remaining  un¬ 
changed.  An  article  in  this  issu’ 
describes  the  properties  of  cold-reducf  J 
tinplate,  and  shows  the  advantages  c.*; 
the  modern  product  over  the  old-sty' 3 
pack-rolled  tinplate.  Further  informatic  i 
is  given  on  the  applications  of  electrc  • 
deposited  tin  coatings,  which  can  be  c " 
any  thickness  desired.  It  is  pointed  oi  i 
that  articles  of  intricate  shape  can  le 
plated  in  one  process,  and  that  electr  - 
tinning  is  particularly  useful  for  ari. - 
cles  with  soldered  joints,  which  wou-.i 
disintegrate  at  the  temperatures  used  ’  i 
hot-tinning.  i 
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The  protective  film  for  tinplate,  re¬ 
cently  evolved  in  the  Institute’s  Labora¬ 
tories,  has  undergone  further  tests  with 
encouraging  results.  A  description  of 
the  process  is  illustrated  by  photographs 
of  treated  and  untreated  cans  which  have 
been  used  for  meat,  soup  and  peas.  The 
untreated  cans  show  considerable  stain¬ 
ing,  but  the  treated  cans  appear  as  bright 
as  when  originally  packed. 

A  new  method  for  tinning  copper  or 
brass  by  a  simple  chemical  process  is  also 
described  in  this  issue,  and  commercial 
uses  for  the  process  are  suggested.  There 
are  also  articles  on  Tinned  Piston  Rings, 
and  on  the  use  of  solder  for  correcting 
faults  and  producing  smooth  contours  in 
all-steel  automobile  bodies.  More  ex¬ 
amples  of  the  Institute’s  free  technical 
sei’vice  are  given,  and  special  attention 
is  drawn  to  the  importance  of  research 
organizations  to  industry  in  war  condi¬ 
tions. 

Tin  and  its  Uses  may  be  obtained  free 
of  charge  from  the  Tin  Research  Insti¬ 
tute,  Fraser  Road,  Greenford,  Middlesex, 
England. 

BEAN-CUTLER  DIVISION 

Consolidation  of  the  John  Bean  Com¬ 
pany  and  the  Cutler  Manufacturing 
Company,  both  subsidiaries  of  the  Food 
Machinery  Corporation,  into  the  Bean- 
Cutler  Division,  has  been  announced.  The 
Cutler  Manufacturing  Company  has 
maintained  a  plant  at  Portland,  Oregon, 
but  this  is  to  be  removed  to  San  Jose, 
California,  where  a  new  plant  is  being 
constructed. 


FARMERS  OPPOSE  CLOSED  SHOP 

The  Associated  Farmers  of  Califor¬ 
nia,  which  has  been  in  the  political  and 
labor  limelight  in  recent  years,  met  in 
sixth  annual  convention  at  Fresno  early 
in  December.  By  resolutions,  and  other 
forms  of  expression,  this  organization 
went  or  record  as  opposing  the  closed 
shop,  the  secondary  boycott  and  favoring 
the  free  flow  of  commerce  without  stop¬ 
page  of  work  while  controversies  are 
being  settled. 

It  threatened  in  effect  to  refuse  to 
permit  the  shipment  of  food  to  any  city 
which  did  not  force  the  open  shop  on 
the  Teamsters’  Union  and  advocated  that 
farmers  refuse  to  pay  taxes  to  their 
county  governments  until  the  State 
Legislature  pass  the  anti-union  laws  they 
want  and  until  the  State  Supreme  Court 
reverses  certain  decisions  in  labor  cases. 

Officers  chosen  for  the  ensuing  year 
are:  President,  D.  A.  Stevning  of  River¬ 
side  County;  Philip  Bancroft,  Walnut 
Creek,  and  Edward  P.  Backs,  Orange 
County,  Vice-Presidents;  Harold  Angier, 
San  Joaquin  County,  Secretary;  and 
H.  J.  Strobel,  Salinas,  Treasurer. 

CANCO’S  MR.  STURDY  SPEAKS 

Canco’s  Mr.  Sturdy  will  address  a 
meeting  of  grocers  sponsored  by  the 
Janesville  Vocational  School  at  Janes¬ 
ville,  Wisconsin,  on  December  16th.  On 
December  19th  Mr.  Sturdy  will  talk 
before  the  Rome,  New  York,  Rotary  Club. 


HOURS  ON  GOVERNMENT  SHIPMENTS 

A  representative  of  the  U.  S.  Depart¬ 
ment  of  Labor  recently  checked  the  pay¬ 
roll  records  of  a  number  of  Wisconsin 
canners  who  had  made  shipments  on 
government  business,  subject  to  the 
Walsh-Healey  Act,  and  reminded  can¬ 
ners  that  the  labor  standards  established 
by  this  Act  must  be  carefully  observed 
says  Marvin  Verhulst,  secretary  of  the 
Wisconsin  Canners  Association.  During 
non-seasonal  operations  he  reminds,  the 
weekly  hours  limitations  under  both  this 
Act  and  the  Wage-Hour  Law  is  the  same,  i| 

namely,  forty  hours  per  week  with  time 
and  a  half  for  overtime,  but  under  the 
Walsh-Healey  Act  there  is  the  further 
limitation  of  eight  hours  per  day.  If  an 
employee  does  one  hour’s  work  on  the 
government  shipment  at  any  time  during 
the  week,  the  weekly  and  daily  hours 
limitations  apply  for  the  entire  week. 

Thus  if  a  fieldman  who  is  engaged  in 
agricultural  labor  for  5^4  days  of  the 
week  comes  in  to  the  factory  and  helps 
with  the  labeling  or  shipping  of  a  govern¬ 
ment  shipment  for  only  half  a  day,  he 
must  be  paid  overtime  if  his  weekly 
total  exceeds  forty  hours  or  if  he  worked 
longer  than  eight  hours  on  any  one  of  the 
six  days.  Except  for  the  daily  hours 
limitation,  the  same  result  would  be 
reached  under  the  Wage-Hour  Law  be¬ 
cause  there,  too,  weeks  may  not  be  split. 

Any  subject  employment  during  a  week 
renders  the  entire  week  subject. 


Hydro-Geared  Grader 


embodies  the  experience  of  over  fifty  years  of  pea  grader 
building.  Using  a  full  10  feet  of  sieving  surface,  all  except 
the  larger  sizes  of  peas  are  screened  out  within  2^  feet  of 
the  feed  end,  leaving  7^  feet  for  exact  grading.  These 
peas  are  floated  in  water  back  to  the  next  sieve  receiving 
a  thorough  wash.  Canners  are  assured  not  only  the  best 
machine  available  for  the  purpose  but  a  higher  return  for 
their  improved  quality  packs. 


Let  us  tell  you  about  it. 


THE  SINCLAIR-SCOTT  COMPANY 

'‘The  Original  Grader  House” 

BALTIMORE.  MARYLAND 


Maximum  Protection 

at 

Minimum  Cost 

against  losses  by 

FIRE  .  LIGHTNING  •  WINDSTORM 
EXPLOSION  •  PREVENTED  PRODUCTION 
RIOT  and  CIVIL  COMMOTION 
VANDALISM  and  MALICIOUS  MISCHIEF 
AIRCRAFT  and  VEHICLE  DAMAGE 

LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.  CHICAGO 


DEMAND  CAUSES  C.R.C.O.  EXPANSION 

Plans  have  been  completed  and  con¬ 
tracts  will  be  awarded  this  week  for  the 
erection  of  additional  facilities  at  the 
plant  of  Chisholm-Ryder  Company,  In¬ 
corporated,  in  Niagara  Falls,  New  York. 
Over  10,000  square  feet  of  floor  space 
will  be  added  to  their  already  vast  man¬ 
ufacturing  space.  In  commenting  upon 
this  enlargement  of  present  facilities 
William  DeBack,  Vice-President  and 
General  Manager,  said,  “the  rapid  in¬ 
crease  of  our  business  and  the  need  for 
larger  quarters  has  been  very  evident 
in  the  last  few  months.  It  was  only  in 
September  that  we  started  erection  of 
a  large  plating  shop  in  the  rear  of  our 
present  buildings.  Then  in  October  we 
were  forced  to  remodel  one  of  our  ware¬ 
houses  into  a  manufacturing  shop  in 
order  to  handle  specialized  stampings 
for  Venetian  blinds.  Extensive  installa¬ 
tions  of  special  machinery  have  recently 
been  made  and  our  forces  augmented  to 
handle  this  increased  volume. 

“And  now  with  the  heaviest  volume 
of  orders  for  food  machinery  at  hand 
and  the  addition  of  large  orders  for  pre¬ 
cision  tool  machinery,  we  find  ourselves 
seriously  handicapped  for  room.  The  new 
building  which  will  be  of  the  same  gen¬ 
eral  daylight  type  as  the  present  struc¬ 
tures  will  house  a  complete  tool  making 
plant  equipped  for  manufacture  of  pre¬ 
cision  equipment.  This  building  will  be 
complete  and  in  active  operation  by 
March  1st. 

“It  will  be  necessary  for  Chisholm- 
Ryder  to  add  over  four  hundred  skilled 
mechanics  and  toolmakers  to  man  the 
new  shops.  We  have  been  seeking  skilled 
men  for  the  past  month  and  we  expect 
to  engage  skilled  toolmakers  and  ma¬ 
chinists  as  fast  as  we  can  locate  them 
so  that  when  the  operations  start  in  the 
new  building  the  first  of  March  we  shall 


have  a  full  crew  which  has  been  broken 
in  during  the  intervening  time. 

“If  we  can  judge  by  present  trends  it 
is  true  that  there  may  be  a  shortage  of 
skilled  men.  However,  we  have  expe¬ 
rienced  little  difficulty  so  far  in  getting 
the  type  of  employees  we  require,  and  I 
believe  we  can  get  the  four  hundred  or 
more  skilled  toolmakers  and  machinists 
in  time  so  that  we  will  be  able  to  start 
the  production  lines  at  capacity  on  com¬ 
pletion  of  the  new  addition  to  our  new 
plant.” 

BRAND  PROTECTION  SOUGHT 

New  Federal  legislation  to  protect 
manufacturers’  brands  from  unfair  treat¬ 
ment  by  mass  distributors  seeking  to 
build  up  their  own  private  label  busi¬ 
ness  was  recommended  this  week  by 
Charles  Wesley  Dunn,  general  counsel 
for  the  Associated  Grocery  Manufactur¬ 
ers  of  America. 

“There  is  no  question,”  Mr.  Dunn  com¬ 
mented,  “that  a  dealer  has  a  lawful 
right  to  purchase  any  manufacturer’s 
brand  he  can,  or  to  sell  that  product 
which  he  owns  as  he  pleases,  or  also  to 
sell  a  private  brand  if  he  pleases,  in  the 
normal  course  and  fair  conduct  of  his 
business.  Likewise,  there  is  no  question 
that  in  the  normal  course  of  trade  a 
grocery  manufacturer  must  meet  any 
private  brand  competition  on  a  strictly 
economic  basis,  with  all  that  this  prac¬ 
tice  implies  as.to  product  value  and  price. 

“But,  while  this  is  so,  the  fact  re¬ 
mains  that  the  dealer  has  the  advantage 
over  a  manufacturer  with  whom  he  com¬ 
petes  on  a  private  brand  basis,  in  that 
he  controls  the  channels  of  distribution 
which  they  both  use,  and  that  conse¬ 
quently  he  has  no  lawful  right  unfairly 
to  manipulate  that  control  in  derogation 
of  his  distribution  responsibility,  and  in 
violation  of  the  policy  declared  by  the 


anti-trust  laws,  by  throttling  the  manu¬ 
facturer’s  brand  business  for  the  puropse 
of  supplanting  it  with  his  own  private 
brand  business. 

“It  follows  that  this  unfair  practice 
should  be  subject  to  preventive  remedy. 
The  first  and  natural  remedy  is  for  the 
dealer  voluntarily  to  discontinue  this 
practice ;  and  it  is  preferred.  But  if  this 
remedy  is  not  effective  then  a  legislative 
one  is  in  order. 

“The  latter  remedy  is  a  two-fold  one. 
For  it  consists  either  of  enforcing  the 
existing  anti-trust  law  (Federal  and 
State)  against  this  practice,  if  and  to 
the  extent  such  law  applies ;  or  of  amend¬ 
ing  that  law  by  writing  into  it  an  ex¬ 
plicit  and  strong  prohibition  of  this  prac¬ 
tice  in  terms  which  invite  its  ready  en¬ 
forcement,  as  in  the  case  of  unfair  price 
discrimination  and  unfair  resale  price 
cutting. 

“But  whatever  is  done  about  enforcing 
that  law  and  because  of  its  general  char¬ 
acter  it  should  be  strengthened  by  thus 
amending  it.” 

CONVENTION  NEWS 

The  Canning  Machinery  and  Supplies 
Association,  through  Secretary  Sam 
Gorsline,  advises  that  the  exhibit  in  con¬ 
nection  with  the  1941  Canners  Conven¬ 
tion  will  be  the  largest,  in  point  of  floor 
space  used,  of  any  exhibition  ever  pre¬ 
sented  in  canning  history. 

Areas  hitherto  unused  are  being  uti¬ 
lized  for  the  first  time  during  this  con¬ 
vention.  All  types  of  machinery  will  be 
shown  in  operation  and  for  the  first 
time  some  machines  will  be  connected 
with  steam  lines  to  show  actual  operat¬ 
ing  details.  More  than  ever  the  canner 
who  is  seeking  new  and  better  ways  to 
improve  his  plant  and  product  which  in¬ 
cidentally,  means  his  profit,  can  ill  afford 
to  miss  the  exhibits  in  Machinery  Hall, 
Grand  Ballroom  Floor  and  Third  Floor 
Annex. 

If  hotel  reservations  are  any  indica¬ 
tion — and  they  are  always  the  real  ba¬ 
rometer  —  more  canners  are  coming  to 
this  convention  than  ever  before.  Never 
has  there  been  a  time  at  any  convention 
when  rooms  were  as  scarce  as  they  are 
for  the  1941  Convention. 

Canners  are  urged  to  be  present  for 
the  opening  whistle  of  the  convention 
and  to  stay  until  they  have  studied  and 
benefited  by  its  every  activity.  The 
whistles  you  will  hear  will  remind  you 
that  your  factory  must  be  prepared  for 
definite  action  in  the  1941  season — action 
that  may  determine  your  own  future  in 
an  industry  that’s  speedily  gearing  up 
for  whatever  the  future  may  bring — 
where  slow  motion  and  so-so  quality  have 
no  place. 

Your  government  and  the  housewives 
of  America  are  relying  on  you  to  furnish 
quality  canned  foods.  Speedy  produc¬ 
tion  is  imperative.  Can  you  answer  that 
challenge?  The  Convention  exhibits  can 
help  you  and  a  major  reason  for  your 
convention  attendance  should  be  to  study 
the  latest  methods  and  machinery  de¬ 
veloped  to  help  you  meet  the  1941 
demands  that  will  be  made  on  you. 


PACK  OF  CANNED  SAUERKRAUT 


Prepared  by  N. 

C.  A. 

Division  of  Statistics 

1938-1939* 

24/2 

2i/2Vi 

6/10 

Misc. 

Total 

cases 

cases 

cases 

cases 

cases 

New  York  . 

62,730 

1,737,352 

197,926 

1,998,008 

Ohio,  Michigan  and  Indiana . 

80,450 

883,873 

120,296 

6,893 

1,091,512 

Wisconsin  . 

202,814 

642,233 

41,492 

17,372 

903,911 

Other  Mid-West  . 

24,221 

170,606 

5,378 

7,015 

207,220 

West  . 

134,838 

398,115 

43,878 

7,129 

583,960 

South  . 

97,128 

80,298 

16,462 

54,909 

248,797 

TOTAL  U.  S . 

602,181 

3,912,477 

425,432 

93,318 

5,033,408 

1939-1940* 

New  York  . 

68,971 

1,252,476 

170,912 

67 

1,492,426 

Ohio,  Michigan  and  Indiana . 

98,429 

953,681 

80,237 

10,266 

1,142,613 

Wisconsin  . 

182,947 

499,325 

43,216 

17,424 

742,912 

Other  Mid-West  . 

40,090 

141,162 

4,316 

1,000 

186,568 

West  . 

107,014 

294,824 

33,952 

16,278 

452,068 

South  . 

57,411 

71,980 

10,660 

20,543 

160,594 

TOTAL  U.  S . 

554,862 

3,213,448 

343,293 

65,578 

4,177,181 

*  Represents  years  beginning  and  ending  September  1. 


The  above  report  is  based  on  the  pack  of  98  kraut  canners  who,  it  is  believed,  represent 
the  total  number  of  packers  operating  for  the  two  years  shown.  In  the  listing  of  states 
above  “Other  Mid-West”  includes  Illinois,  Minnesota,  Iowa  and  Missouri:  “West”  includes 
Montana,  Colorado,  Utah,  Washington,  Oregon,  and  California ;  “South”  includes  Arkansas, 
Texas,  Tennessee,  Virginia  and  North  Carolina. 

October  25,  1940. 
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NEW  ARMY  BUYING  PLAN 

Washington  reports  this  week  tell  of 
he  adoption  of  a  new  buying  plan  by  the 
hh  S.  Army  for  its  food  requirements, 

hereby  regional  buying  offices  will  be 
'  ft  up  in  Chicago,  New  York  and  San 
Fi’ancisco.  The  revised  buying  plans  also 
encompass  proposals  for  extensive  canned 
/'•ods  buying,  and  extension  of  the  grad¬ 
ing  inspection  activities  of  the  Govern¬ 
ment  in  this  connection. 

The  new  policy,  it  was  stated,  includes 
provision  for  procurement  of  West  Coast 
food  products,  including  canned  fruit 
and  canned  salmon,  through  the  San 
Francisco  office;  with  all  canned  meats, 
canned  vegetables,  and  flour  to  be  pur¬ 
chased  through  Chicago,  while  the  New 
York  buying  office  will  handle  the  pro¬ 
curement  of  coffee,  sugar,  tea,  spices, 
preserves,  and  many  manufactured  food 
items. 

It  is  believed,  the  announcement  by  the 
National  Defense  Advisory  Commission, 
sponsors  of  the  new  program,  stated 
that  with  the  rapid  expansion  of  the 
army  from  its  old  peacetime  size,  the 
problem  of  furnishing  it  with  food  be¬ 
comes  a  very  important  one.  It  is  essen¬ 
tial,  therefore,  the  announcement  add¬ 
ed,  that  the  army  be  able  to  obtain  foods 
of  good  quality  at  fair  prices  and  at  the 
same  time  that  the  least  possible  dis¬ 
ruption  be  caused  to  civilian  trade  and 
prices. 

Under  the  terms  of  the  new  plan  the 
central  buying  offices  will  receive  requi¬ 
sitions  from  the  various  army  corps 


areas,  contract  for  the  filling  of  these 
requirements  and  arrangement  for  ship¬ 
ments  against  such  contracts.  The  cen¬ 
tral  buying  offices  will  also  keep  con¬ 
stantly  informed  as  to  the  supply  and 
market  prices  of  the  items  which  they 
buy.  Insofar  as  possible,  ordinary  com¬ 
mercial  practices  will  be  followed  in  the 
placing  of  the  army  contracts. 

CANNED  FOODS  BUYING — The  army,  un¬ 
der  this  plan,  will  purchase  large  quan¬ 
tities  of  canned  foods.  Obviously,  the 
announcement  commented,  canners  will 
want  army  business,  and  hence  it  is  de¬ 
sirable  for  both  the  army  and  for  the 
canners  that  everything  possible  be  done 
to  make  it  practical  to  do  business  to¬ 
gether. 

Hence,  it  was  added,  work  is  pro¬ 
gressing  on  simplifying  and  bringing  up 
to  date  Federal  specifications  for  canned 
foods,  and  plans  are  also  going  forward 
for  inspection  and  acceptance  of  canned 
foods  by  army  inspectors  before  the 
goods  are  shipped  from  factory  to  ware¬ 
house. 

It  is  expected  that  major  canned  foods 
items  will  be  purchased  in  straight  car¬ 
load  lots. 


INCORPORATED 

The  Santa  Clara  Frosted  Foods  Co. 
has  been  incorporated  at  San  Francisco, 
California  with  a  capital  stock  of  $50,000 
by  Peter  Knudsen,  H.  T.  Pyle  and  L.  T. 
Smith. 


CANNED  SALMON  WEEK 

Canned  Salmon  Week  will  be  observed 
from  February  28th  to  March  7th,  the 
Canned  Salmon  Industry  office  has  an¬ 
nounced.  The  event  will  start  with  the 
first  Friday  in  Lent. 

For  the  first  time  since  1937,  the  Indus¬ 
try  will  carry  on  magazine  advertising 
in  color  prior  to  this  annual  Week  and 
during  the  Lenten  period  to  stimulate 
sales  of  this  product  during  the  heavy 
fish  consuming  period. 

Large  color  advertisements  will  appear 
in  March  issues  of  Ladies’  Home  Journal, 
McCall’s  and  True  Story  magazines, 
reaching  a  total  of  more  than  eight  and 
a  quarter  million  homes.  These  mes¬ 
sages  will  carry  the  story  of  salmon’s 
attractiveness  and  nutritive  values  for 
fish  day  meals. 

A  second  series  of  magazine  color  ad¬ 
vertisements  is  planned  for  April  issues. 

In  addition  to  magazine  advertising  in 
support  of  its  product,  the  Industry  ad¬ 
vertising  office  will  offer  colorful  store 
banners  using  natural  color  photographs 
of  dishes  prepared  with  canned  salmon. 
One  of  the  banners  will  be  a  two-way 
overhead  wire  hanger  with  an  attractive 
salmon  dish  illustrated  on  each  side.  The 
other  piece,  a  one-way  hanger  or  display 
front  piece  showing  a  second  salmon 
color  photograph,  will  include  a  large 
space  for  retailers  to  insert  prices  for 
salmon.  Each  of  these  banners  will 
measure  16  by  21  inches  display  area. 

These  display  pieces  can  be  secured 
by  writing  Canned  Salmon  Industry,  1440 
Exchange  Building,  Seattle,  Washington. 


Your  Processor  will  appreciate  this  Gift 
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The  Sixth  Edition  of 


/!  Qompleie 
6o44^iAe>  Ui 
GcUi/kUiU^ 

A  complete,  practical  and  up-to-date  canners’  text¬ 
book,  answering  any  questions  that  may  arise  relative 
to  proper  methods  of  canning.  It  covers  every  phase 
of  processing  vegetables,  fruits,  fish,  meats,  soups, 
preserves,  jellies,  sauces,  etc. 
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M-H  LABELER 

Capacity  up  to  50  oz.  can. 

Fast  resetting  for  size. 

Low  consumption  in  paste 
and  gum. 

Durable  and  economical. 

Neat  and  clean  labeling. 

Maximum  Flexibility. 

NEW-WAY  CANNING  MACHINES  CO. 

HANOVER,  PENNSYLVANIA 


Fruit  and  Vegetable 
Filler 

The  CRCO  Hand  Pack  Fruit  and  Vegetable 
Filler  is  simple  and  durable  in  construction — 
trouble-free  in  operation.  This  Filler  is  built  to 
CRCO  standards  by  skilled  workmen,  employ¬ 
ing  the  best  materials — thus  insuring  long,  low- 
cost  service. 

Although  the  filling  operation  is  practically 
automatic,  this  filler  always  gives  that  much 
desired  hand-pack  quality. 

For  still  greater  production,  yet  maintaining 
the  same  high  quality  pack,  the  CRCO  Filler  is 
also  available  with  Worm  Feed  Hopper,  Auto¬ 
matic  Topper  and  Plunger  Briner. 

Send  for  special  Filler  Bulletin  No.  HP-41 

Chisholm-Ryder  Co. 

NIAGARA  FALLS,  N.  Y.  CHICAGO,  ILL.  COLUMBUS.  WIS. 

JAS.  Q.  LEAVITT  &  CD.,  OGDEN,  UTAH,  and  SEATTLE,  WASH. 

W.  D.  CHISHOLM,  NIAGARA  FALLS,  CANADA 
A.  K.  ROBINS  &  CO.,  Inc.,  BALTIMORE,  MD. 


Step  IJp  Prodnetioii 


and  Maintain  Hand- Pack 
Quality 


THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Holiday  Buying  Edges  Out  Staples — But  Not 
With  All  Buyers — No  Weakness  in  Prices — 
All  Expect  Advances — Market  Entirely  in 
Canners’  Hands — Britain  to  Buy  Tomatoes? 
— All  Items  in  Fine  Condition. 

HOLIDAY  QUIET — Active  canned 
foods  buying  has  continued  closer 
to  Christmas  than  in  any  year 
within  recent  memory,  and  if  there 
is  a  slowing  down,  as  reported  this 
week,  it  is  not  from  fear  of  inven¬ 
tory  figures,  the  usual  excuse  for 
this  time  of  year.  Naturally 
wholesalers  are  very  busy  with  the 
holiday  goodies,  and  which  they 
must  work  off  before  the  passing  of 
the  holidays,  but  they  have  not  lost 
sight  of  the  important  staples,  es¬ 
pecially  of  canned  foods,  and  as  a 
matter  of  fact  all  buying  to  cover 
a  fairly  long  period  ahead  has  not 
ceased.  How  could  it,  when  the 
entire  market  confidently  expects 
steadily  advancing  prices  on  about 
every  item  of  canned  foods,  as 
stocks  are  even  now  badly  broken, 
and  they  know  heavy  army  buying 
is  just  in  the  offing?  The  wiser 
buyers  are  getting  their  orders  in 
now  for  sizeable  blocks,  with  de¬ 
livery  to  begin  just  after  the  turn 
of  the  year.  That’s  what  you’d 
do  if  you  were  a  buyer,  wouldn’t 
you,  and  particularly  when  the  dif¬ 
ficulty  of  getting  the  assortments 
wanted  is  growing  worse  every 
day?  Sure,  they  are  not  advertis¬ 
ing  this  buying;  they  are  going 
about  it  quietly,  but  there  is  no 
weakness  in  the  canned  foods 
pr  ices,  and  not  a  chance  in  a  thous- 
a  -d  that  they  will  become  weaker 
t  ’.en  in  the  distant  future.  In  truth 
t  :  only  thing  that  is  holding  back 
1  :se  advances,  and  we  mean  size- 
■  'e  advances  not  just  driblets,  is 
t  the  canners  are  largely  asleep 
their  opportunity.  The  whole 
i  iie  is  in  the  hands  of  the  canners 
it  never  was  before,  but  it  is  an 
i  ividual  matter,  every  canner 
’  iking  on  his  own — and  there  is 
t  weakness.  It  ought  not  to  be 
t  .erwise,  and  we  would  not  have 


it  otherwise,  but  if  there  was  more 
confidence  actually  existing  be¬ 
tween  canners  there  would  be  more 
and  better  unity,  especially  in  the 
naming  of  prices.  The  buyer’s  old 
gag  of  screeching  “Boo”  at  the 
canner,  and  threatening  to  give  the 
order  to  some  other  canner,  still 
works;  too  many  canners  at  least 
weaken  at  the  knees  and  determine 
not  to  let  that  other  canner  get 
away  with  the  order!  And  that’s 
just  what  the  buyer  wants. 

There  is  no  longer  any  room  for 
doubt  that  this  country  will  need 
every  can  of  foods  now  in  exist¬ 
ence,  and  long  before  the  new 
packing  season  arrives.  The  old 
idea  that  the  war  might  end  sud¬ 
denly  is  out;  the  drive  for  pre¬ 
paredness  is  on  and  gaining  every 
day.  Old  and  new  factories  are 
getting  busy,  night  and  day,  and 
there  is  no  more  unemployment; 
wages  are  good,  and  the  money  is 
being  spent.  The  greatest  Christ¬ 
mas  buying  ever,  say  the  official 
reports.  Any  canner  who  has  a 
quality  worth  having  can  get  a 
higher  price  than  is  now  offered, 
and  he  does  not  have  to  be  a  high 
pressure  salesman  either.  All  he 
has  to  do  is  to  put  a  profit-showing 
price  on  the  goods  he  still  has,  and 
then  stick  for  that  price!  Never 
mind  the  rumors  that  some  other 
canner  is  selling  at  a  lower  price; 
maybe  he  is,  but  let  him.  You 
name  your  price  and  you  can  get 
it  and  sooner  than  you  might  think. 
Truth  is  the  buyers  are  jumpy  lest 
canned  foods  prices  start  before 
they  get  in.  Do  you  want  anything 
better  than  that? 

TOMATOES — Rumor  has  it  that 
the  canned  tomato  market  showed 
soft  spots  this  week,  and  our  New 
York  market  so  shows  it.  Not 
with  the  better  heeled  tomato  can¬ 
ners!  Another  rumor  is  that  Brit¬ 
ain  will  take  one  million  cases  of 
canned  tomatoes.  This  would  not 
surprise  us,  for  what  better  food 
could  the  poor  straffed  inhabitants 
of  England  have  than  canned  to¬ 
matoes?  They  can  stand  all  the 
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hard  handling,  are  immune  to  dam¬ 
age  from  gas  or  floods  due  to 
broken  mains,  can  serve  as  drink 
as  well  as  food,  and  a  can  of  to¬ 
matoes  can  be  made  to  go  further 
in  the  way  of  a  meal  than  any  other 
form  of  food  possible  to  obtain. 
And  they  are  cheap.  The  rumor 
says  that  shipping  space  is  being 
arranged  for.  For  the  sake  of  these 
poor  tortured  people  we  hope  the 
plan  is  on  foot,  and  is  not  a  mere 
rumor,  for  there  could  be  no  great¬ 
er  blessing  conferred  on  them  than 
cans  of  fine  tomatoes,  which  would 
prove  to  be  not  just  food,  but  mede- 
cine  as  well,  as  an  antidote  against 
scurvy  and  the  dangers  of  malnu¬ 
trition. 

Our  armed  forces  know  the  value 
of  canned  tomatoes,  but  they  have 
not  yet  begun  to  buy  as  they  must 
soon,  for  they  will  not  take  chances 
on  being  caught  short  on  this  im¬ 
portant  supply. 

THE  MARKET — Once  again  we 
have  taken  up  space,  above,  which 
you  may  think  could  have  been  bet¬ 
ter  used  in  comments,  with  prices, 
on  each  item  of  canned  foods.  But 
the  value  of  any  market  report  is 
not  in  a  rehash  of  the  past.  Its 
greatest  value  can  be,  should  be,  an 
appraisal  of  the  future  as  based 
upon  experience  and  the  events  of 
the  most  recent  past.  In  other 
words  it  is  far  more  important  for 
you  to  be  told  what  the  future  ac¬ 
tion  of  the  market  is  likely  to  be, 
than  what  it  was. 

And  because  the  following  mar¬ 
ket  reports,  in  leading  canned 
foods  centers,  give  you  much  of 
that  detail,  we  believe  it  better  to 
point  out  the  likely  procedure  of 
the  market,  especially  during  the 
quiet  of  a  before  Christmas  holi¬ 
day.  It  is  possible  to  profit  by  bet¬ 
ter  prices,  if  warned  in  advance, 
but  not  from  a  report  that  the  mar¬ 
ket  has  advanced,  after  you  are 
sold  out. 

The  asparagus  pack  was  larger 
than  usual,  but  so  has  been  de¬ 
mand,  and  stocks  are  now  badly 
broken,  with  prices  largely  nom- 
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inal,  particularly  for  the  canner 
acquainted  with  the  situation.  They 
will  soon  be  cleaned  out. 

Green  beans,  with  a  normal 
pack,  are  just  now  getting  the  bet¬ 
ter  attention  they  deserve,  and 
prices  are  rising,  as  they  should. 
They  too,  will  soon  be  scarce. 

Baked  beans,  which  it  is  no  long¬ 
er  feasible  to  quote  in  our  mar¬ 
ket  pages  because  every  canner  of 
them  has  his  own  particular  meth¬ 
od  of  canning  and  of  selling,  are 
now  in  heaviest  demand  by  the 
armed  forces,  here  and  abroad.  Al¬ 
ways  selling  at  a  very  close  margin 
of  profit,  this  demand  may  permit 
some  show  of  profit,  and  it  ought 
to,  because  they  are  a  fine  food, 
of  great  service  to  the  armies,  as 
well  as  the  population. 

Beets,  after  threatening  to  be 
an  over  crop,  turned  out  but  mod¬ 
erate,  with  a  scarcity  of  the  larger 
sizes,  from  which  are  made  the 
various  styles  of  this  popular  prod¬ 
uct;  and  so  prices  are  improving 
for  the  canners. 

Canned  corn  is  easily  holding  its 
own,  and  even  in  this  off-buying 
month  is  advancing,  as  the  expert 
handling  of  the  market  shows  re¬ 
sults.  Warning  is  made  not  to  in¬ 
crease  acreages  to  any  extent, 
which  is  wise  advice.  Better  a  mod¬ 
erate  pack  at  some  profit  than  a 
big  pack  at  a  heavy  loss.  Not  all 
the  world,  as  yet,  has  learned  the 
delight  of  eating  canned  corn. 

Peas,  in  the  face  of  a  good,  big 
pack  of  fine  quality,  and  a  carry 
over  which  made  the  total  visible 
supply  look  heavy,  are  working  in¬ 
to  strong  position.  The  pea  ad¬ 
vertising,  and  the  cooperation  of 
the  distributors  all  down  the  line, 
have  resulted  in  a  record  distribu¬ 
tion,  and  prices  are  improving,  as 
the  supply  dwindles.  All  the  world 
likes  fine  peas,  and  the  market  will 
stay  strong. 

Sauerkraut  for  some  reason 
which  we  fail  to  understand — for 
canned  kraut  is  a  fine  food,  and 
convenient  and  “comfortable”  in 
that  it  can  be  indulged  out  of  the 
can,  without  rendering  the  whole 
house  oderiferous — is  weak  and  no 
one  seems  to  have  faith  in  it.  That 
is  not  right.  If  the  winter  turns 
cold,  watch  kraut  come  back  into 
heavy  demand. 


Spinach  has  become  so  popular 
that  it  takes  a  big  pack  to  supply 
the  demand,  and  big  packs  have 
been  wanting  this  season.  Cali¬ 
fornia,  with  a  very  disappointing 
winter  pack,  after  having  cleaned 
up  the  spring  pack,  is  holding  2i/>s 
at  $1.20  up;  but  a  middle-country 
section,  the  Ozarks,  continues  to 
sell  this  same  size  at  about  85 
cents,  and  the  quality  is  said  to 
be  quite  good.  What’s  the  matter, 
do  the  Ozarks  disdain  profits? 

Sweet  potatoes  are  coming  into 
heavy  demand,  were  somewhat  of 
a  leader  this  week.  This  is  an¬ 
other  product  which  improves  on 
better  and  wider  acquaintance. 
Prices  are  firm  to  advancing,  and 
will  improve. 

Tomatoes  we  have  commented 
upon,  and  we  will  leave  fish  and 
fruits,  as  also  meats,  all  of  which 
are  in  fine  condition,  for  another 
week.  Glad  to  see  the  applesauce 
makers  and  canners  are  returning 
to  sanity,  and  have  stopped  giv¬ 
ing  away  this  delightful,  and  ex¬ 
tensively  used,  dish  at  55  cents  to 
60  cents  per  dozen  for  2s,  and  have 
moved  the  prices  to  70  cents  to  80 
cents.  It’s  worth  every  cent  of 
that  and  more,  and  the  low  prices 
did  not  help  increase  its  consump¬ 
tion  ;  it  was  too  cheap. 

NEW  YORK  MARKET 

Holiday  Buying  Gets  Control  —  Watching 
Inventories — Buyers  Will  Not  Wait  tor  New 
Year  —  Army  Increasing  Buying  —  A  Little 
Weakness  in  Tomatoes — Corn  Moving  Up — 
Beans  Slow — Pea  Prices  Holding — Spinach 

Stronger — No  Changes  in  Fruits  or  Fish. 

By  “New  York  Stater” 

New  York  December  13,  1940. 

THE  SITUATION — With  holiday 
lines  taking  command,  the  market 
for  canned  foods  has  quieted  down 
somewhat  this  week,  but  interest 
remains  much  more  active  than  is 
customary  for  this  season  of  the 
year.  With  the  army  widening  its 
purchases  of  canned  foods,  and  tak¬ 
ing  in  table  sizes  as  well  as  10s, 
buyers  are  following  market  de¬ 
velopments  closely  and  showing 
more  of  a  tendency  to  build  up 
inventories.  A  little  softness  de¬ 
veloped  on  Southern  tomatoes  this 


week,  but  no  real  break.  The  re¬ 
mainder  of  the  market  continues 
steady  to  stronger. 

THE  OUTLOOK — Wholesale  gro¬ 
cers  and  chains  alike  are  eviden¬ 
cing  a  tendency  to  restock  on  sta¬ 
ples,  and  a  fair  inquiry  is  looked 
for  during  the  remainder  of  the 
month  on  lines  to  be  shipped  after 
January  1.  Many  distributors  are 
reluctant  to  wait  until  the  Chi¬ 
cago  meetings  next  month  to  do 
additional  buying,  fearing  that 
competitors  will  “beat  them  to  the 
punch.”  The  possibility  of  large- 
scale  army  buying  of  2s  on  some 
items,  with  its  resultant  improve¬ 
ment  in  the  market  statistical  po¬ 
sition  and  possible  price  advances, 
also  has  many  distributors  worried. 

TOMATOES — Reports  of  easiness 
in  Southern  tomatoes  are  heard 
this  week,  but  apparently  only  a 
few  soft  spots  have  developed,  and 
most  packers  are  holding  at  pre¬ 
vious  levels.  On  2s,  offerings  are 
reported  at  55  cents  for  standards, 
while  2i^s  have  been  heard  quoted 
down  to  75  cents  and  10s  at  $2.50. 
Most  sellers,  however,  seem  firm  at 
55  cents  inside  for  2s,  and  $2.60 
for  10s.  Extra  standards  are  com¬ 
ing  in  for  more  attention,  with  the 
market  quotable  at  62>/2-65  cents 
for  2s,  95  cents  to  $1.00  for  2V2S, 
and  $3.35  for  10s,  f.  o.  b.  canneries. 

CORN — The  market  is  working 
upwards,  with  many  sellers  now 
holding  at  a  range  of  67  >^-70  cents 
for  standard  crushed  evergreen, 
with  extra  standards  at  80  cents. 
Fancy  corn  in  the  South  continues 
held  at  an  inside  of  95  cents  per 
dozen,  while  in  the  midwest  the 
market  is  nearer  971/2  cents-$1.00, 
with  stocks  rapidly  cleaning  up, 
particularly  on  cream  style  ban¬ 
tam.  Jobbers  report  that  corn  has 
been  moving  into  retail  channels 
in  good  volume  during  recent 
weeks,  and  are  inclined  to  build 
up  their  inventories  in  anticipation 
of  continued  good  demand  and 
probably  higher  prices  during  the 
first  quarter  of  1941. 

BEANS — Trading  interest  ir 
stringless  beans  was  slow  thi.^ 
week,  with  the  market  holding  un¬ 
changed.  Standard  cut  green  con¬ 
tinue  to  list  at  621/^-65  cents,  f.  0.  b 
canneries,  on  2s,  with  10s  at  $3.25 
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$3.40,  while  extra  standards  hold 
at  cents  for  2s  and  $3.50 

for  10s,  f.  0.  b.  canneries. 

PEAS — The  market  for  Southern 
peas  has  held  unchanged,  with 
buying  interest  principally  on  10s. 
Inside  prices  on  the  large  size  are 
$4.25  to  $4.40  for  standard 
Alaskas,  with  extra  standards 
ranging  up  to  $6.00.  For  sweets, 
the  market  on  10s  ranges  $5.00  to 
$5.25  minimum  for  fancy  4  and  5- 
sieve.  Reports  from  the  midwest 
note  strength  in  the  Wisconsin  pea 
market,  with  fancy  Alaska  2s  at 
$1.20,  3-sieve  $1.10,  and  4-sieve 
$1.05,  while  extra  standards  hold 
at  80  cents  for  4s,  with  standard 
4s  75  cents,  all  f.  o.  b.  canneries. 

SPINACH — The  market  is  taking 
on  added  strength,  as  the  new  pack 
continues  to  move  out,  and  can- 
ners  expect  the  market  to  be 
cleaned  up,  insofar  as  first  hands 
are  concerned,  in  the  near  future. 
Quotations  this  week  are  72Yj-75 
cents  for  standard  2s,  921/2-95 
cents  for  21/2,  and  $3.40  for  10s, 
with  fancy  quality  held  at  80  cents 
for  2s,  $1.00  for  21/2S,  and  $3.50 
for  10s,  all  f.  0.  b.  canneries. 

SWEET  POTATOES — Jobbers  re¬ 
port  more  interest  here  in  canned 
sweet  potatoes  this  season,  and  a 
little  buying  for  cannery  shipment 
is  being  done  on  the  basis  of  721/2 
cents  for  solid  pack  2s,  90  cents  for 
21  js,  and  $3.30  for  10s,  with  syrup 
pack  at  821/2  cents  for  2s,  $1,021/^ 
for  2%s,  and  $3.40  for  10s,  at 
canneries. 

CRANBERRY  SAUCE — Demand  for 
])rompt  shipment  cranberry  sauce 
has  held  up  during  the  week,  and 
the  market  is  steady,  with  New 
Jersey  pack  offered  at  $1.10  for  the 
3  7-ounce  tin,  $1.50  for  2s,  and 
:  7.00  for  10s. 

THE  CANADIAN  EMBARGO — Trade 
'  action  to  Canada’s  embargo  on 
'  i'ports  of  most  canned  foods,  with 
h  e  exception  of  grapefruit  juice, 
es  not  indicate  that  the  Canadian 
;  Jon  has  caused  much  alarm  to 
0  domestic  trade.  The  canned 
ait  situation  on  the  coast  is  in 
stty  good  shape,  and,  with  the 
‘ssible  exception  of  canned  toma- 
h-’3s,  packers  of  other  items  had 


not  been  anticipating  much  in  the 
way  of  Canadian  buying. 

CANNED  CITRUS — No  changes  are 
reported  on  either  Florida  or  Texas 
canned  citrus  products  this  week. 
Prices  are  still  rather  easy,  with 
buyers  in  the  market  only  in  a 
limited  way  for  prompt  shipment 
stocks,  due  to  the  price  uncertainty, 
as  well  as  lack  of  definite  indica¬ 
tions  as  to  just  how  large  a  pack 
may  be  looked  for  this  season. 

WEST  COAST  FRUITS — No  further 
changes  are  reported  with  respect 
to  California  canned  fruits,  al¬ 
though  10s  continue  in  demand  and 
are  working  toward  firmer  ground. 
This  is  particularly  true  as  to  pie 
grades.  Increased  buying  of  No. 
10  fruits  in  the  Northwest  has 
brought  about  a  jump  of  25  cents 
per  dozen  on  Bartlett  pears,  while 
21/2S  are  5  to  10  cents  higher,  with 
most  sellers  now  posting  choice  at 
$1.75.  Standard  cling  peaches  in 
California  continue  to  list  at  $1.15 
for  214s,  with  choice  at  $1.25  and 
up,  both  for  halves,  sliced  com¬ 
manding  21/2  to  5  cents  per  dozen 
over  these  levels  in  most  instances. 

SALMON — Buying  interest  has 
lagged  somewhat,  although  Seattle 
reports  note  continued  strength  on 
both  pinks  and  reds.  Jobbers  ap¬ 
parently  have  sufficient  stocks  on 
hand  or  contracted  for  to  take  care 
of  their  immediate  requirements, 
and  are  now  devoting  their  atten¬ 
tion  to  lines  for  which  there  is  a 
more  pressing  demand. 

SARDINES — Maine  packers  are 
closely  sold  up,  and  the  market  con¬ 
tinues  nominal  as  to  price.  Jobbers 
are  now  actively  inquiring  for 
Maine  pack,  due  to  the  market  sit¬ 
uation,  but  it  is  expected  that  the 
small  unsold  stocks  still  in  can- 
ners’  hands  will  be  moved  into 
consuming  channels  at  full  prices 
long  before  the  1941  pack  starts. 

SHRIMP — The  stiffer  price  basis 
now  in  effect  at  Gulf  packing 
points  has  firmed  up  the  spot  situ¬ 
ation,  and  given  distributors  a 
profit  on  goods  bought  earlier  in 
the  season.  For  prompt  shipment, 
packers  now  quote  the  market 
firmly  at  $1.25  for  jumbos,  $1.20 
for  large,  $1.15  for  medium,  and 
$1.10  for  small,  f.  o.  b.  Gulf  points. 
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Bargains  Are  Out — Tomatoes  Steady,  Canners 
Not  Anxious  to  Sell — Steady  Call  for  Peas — 
Corn  Doing  Business — Beans  Up — Govern¬ 
ment  Takes  Beets — Cherry  Canners  Keep 
Down  Market  Prices. 

By  “Illinois” 

Chicago,  Dec.  12,  1940. 

ONLY  FIVE  WEEKS  AWAY — Time 
is  getting  short.  The  big  Chicago 
Conventions  will  soon  be  here.  You 
will  want  to  attend  to  learn  more 
about  “Factory  whistles  are  bugles, 
too.” 

GENERAL  MARKET — Buyers  seek¬ 
ing  low  priced  merchandise  are 
finding  it  difficult  to  locate  any  easy 
spots  in  canned  foods. 

With  but  few  exceptions,  the 
market  has  made  a  very  good 
account  of  itself,  all  the  Fall  and 
thus  far  in  the  Winter. 

With  the  possible  exception  of 
sauerkraut,  the  entire  vegetable 
list  is  one  of  firmness  and  fruits 
are  more  than  strong. 

TOMATOES — There  is  no  pressure 
to  sell  on  the  part  of  Indiana  can¬ 
ners.  Buyers  are  engrossed  in 
other  lines  suitable  for  the  holiday 
trade  and  are  not  paying  much 
attention  to  the  famous  Love  Apple. 
Prices  are  steady.  No.  2  standards 
can  be  purchased  at  65c  delivered. 
No.  21/2  standards  are  somewhat 
firmer  and  86c  to  871/2C  delivered 
seems  to  be  low.  No.  10  extra 
standards  have  sold  during  the 
week  under  review  at  $3.00  fac¬ 
tory.  Standards  are  quoted  at 
$2.75. 

TOMATO  PRODUCTS — Juice  seems 
to  be  drifting  without  much  atten¬ 
tion  being  given  to  it.  No.  10  tin 
tomato  juice  is  quoted  at  from 
$2.70  to  $3.00.  Some  sizes  are 
already  scarce  like  the  regular 
No.  2  tin. 

Catsup,  chili  sauce  are  of  routine 
call,  while  No.  10  puree  has  enjoyed 
a  better  movement  and  heavy  sales 
made  basis  $3.00  delivered  Chicago. 

PEAS  —  It  is  unusual  for  the 
months  of  November  and  Decem¬ 
ber  to  show  any  activity  in  peas  at 
all,  but  this  year  has  proved  an 
exception.  While  the  volume  has 
not  been  big,  still  a  fairly  steady 
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run  of  small  orders  has  been  noted 
with  greatest  interest  in  No.  2  tin 
standard  No.  4  sieve  Alaskas  which 
are  now  very  firm  at  75c  to  TTVoC 
Wisconsin  point. 

No.  10  standard  No.  4-sieve 
Alaskas  have  been  sold  at  $4.15 
Wisconsin  factory  and  lucky  is  the 
buyer  who  can  secure  them  at  that 
basis. 

No.  1  tins  have  had  some  call, 
with  No.  1  fancy  No.  3  Alaskas  at 
70c  to  75c  factory  leading  the 
“parade.”  Some  low  priced  No.  1 
tin  fair  standard  Junes  have  also 
been  quoted  at  52i/2C  factory. 

CORN — Some  buying  for  army 
camps  in  No.  2  tins  has  been  noted, 
due  no  doubt  to  the  extreme  scar¬ 
city  of  No.  10s.  The  going  market 
is  quoted  at :  No.  2  standard  cream 
style  white,  70c ;  No.  2  extra  stan¬ 
dard  cream  style  white,  75c ;  No.  2 
fancy  cream  style  Country  Gentle¬ 
man,  95c;  No.  2  extra  standard 
cream  style  Country  Gentleman, 
90;  No.  2  near  fancy  cream  style 
Bantam,  90c.  All  f.  o.  b.  factory. 

GREEN  &  WAX  BEANS  —  No.  2 
standard  cut  beans  are  now  held  at 
75c  Wisconsin,  and  sales  have  been 
made  in  sizable  lots  at  72i/^c.  No. 
10  tins  of  all  kinds  and  grades  are 
about  cleaned  up  with  a  persistent 
demand  for  No.  10  extra  standard 
cut  green  beans  that  cannot  be 
filled.  Wax  beans,  too,  have  shown 
greater  life  of  late. 

BEETS  —  The  Government  bids 
have  called  for  No.  10  tin  fancy 
sliced,  the  market  on  which  is  now 
$3.75  Wisconsin,  showing  an  ad¬ 
vance  of  25c  in  the  past  week  or 
two.  The  beet  line  is  broken  quite 
a  little  and  a  number  of  items  al¬ 
ready  unobtainable.  Canners  are 
holding  their  surplus  with  all 
confidence. 

CARROTS — The  pack  was  not  a 
large  one  in  the  Middlewest  this 
Fall,  yet  in  the  face  of  it  all,  there 
are  some  low  priced  sellers  and 
your  reporter  heard  a  quotation  of 
621/2C  Wisconsin  on  No.  2  tin  fancy 
diced.  The  majority  of  canners 
are  holding  at  from  5c  to  7V2C 
more.  No.  10  diced  are  held  at 
$3.00. 

SPINACH — A  few  of  the  Ozark 
canners  are  still  packing  limitedly. 


Some  business  is  still  being  con¬ 
firmed  on  the  basis  of : 

No.  10  tin  Ozark  Spinach . $2.75 

No.  21/2  tin  Ozark  Spinach . 85 

No.  2  tin  Ozark  Spinach . 65 

all  f.  o.  b.  factory.  The  outlook, 
however,  is  one  of  strength  with 
higher  prices  in  the  offing. 

PUMPKIN  —  Has  proved  a  dis¬ 
appointment  since  Thanksgiving  as 
the  movement  has  not  been  heavy. 
Some  low  prices  have  been  named 
of  late  such  as: 

No.  10  tin  Indiana  Pumpkin.. ..$2.60 
No.  21/2  tin  Indiana  Pumpkin  .70 
No.  2  tin  Indiana  Pumpkin . 55 

R.  s.  P.  CHERRIES — It  seems  that 
whenever  this  market  begins  to 
show  a  bit  of  strength  along  will 
come  some  canner  who  decides  to 
cut  going  prices  and  it  has  been 
that  way  the  past  ten  days.  Some 
recent  sales  have  been  made  at  90c 
cwa  No.  2  red  sour  pitted  and  $4.60 
on  No.  10s. 

GRAPEFRUIT  &  GRAPEFRUIT  JUICE 
— This  situation  is  all  confusion  in 
the  buyer’s  mind.  All  kinds  of 
prices  have  been  ruling  and  the 
trade  at  large  don’t  know  what  it’s 
all  about. 

Packing  has  started  both  in 
Florida  as  well  as  in  the  Rio  Grande 
Valley  of  Texas.  In  the  latter  dis¬ 
trict,  canners  will  get  into  heavy 
production  within  the  next  week  or 
ten  days.  Some  nice  quality  No. 
2  whole  segments  have  been  offered 
at  721/2  cents,  Florida. 

CALIFORNIA  FRUITS  —  Stability 
rules  on  yellow  cling  peaches  with 
a  tendency  toward  higher  prices. 
Apricots  are  cleaning  up  nicely. 
Plums  are  practically  unobtainable. 

PACIFIC  NORTHWEST — The  entire 
berry  line  is  very  strong.  Pears 
continue  to  occupy  the  limelight. 
Some  buyers  who  thought  they  had 
sufficient  quantity  of  pears  to  run 
them,  have  reentered  the  market 
lately. 

BLUEBERRIES — The  majority  of 
Maine  blueberrie  canners  named 
an  opening  price  on  No.  10  water 
grade  of  $7.00  which  means  $7.50 
Chicago.  To  give  the  readers  of 
this  column  some  idea  of  what  has 
happened  to  the  general  line  of 
berries,  take  blueberries  as  an  ex¬ 


ample.  Today  you  can’t  purchase 
any  from  first  hands  and  resales 
have  been  made  in  Chicago  on  the 
basis  of  $9.50.  No.  2  tin  blue¬ 
berries,  both  the  water  as  well  as 
syrup  grades  are  cleaned  up. 

THE  GREAT  INTERSTATE  GROCERY 
CHAIN  “OCTOPUS” — In  this  nation¬ 
wide  investigation  of  restraints 
which  tend  to  reduce  the  prices  re¬ 
ceived  by  the  farmer  for  his  food 
products,  why  not  have  the  depart¬ 
ment  examine,  for  example,  the 
selling  by  the  “octopus”  of  No.  2 
tin  tomatoes  for  a  nickel  a  can. 
Does  anyone  in  this  industry  be¬ 
lieve  for  one  minute  that  5  c  a  can 
returns  a  reasonable  profit  to  the 
grower  as  well  as  the  canner? 

CALIFORNIA  MARKET 

Rainy  Season  Here  But  Short  of  Require¬ 
ments — Summery  Weather — Market  Quiet 
— Most  Wanted  Items  Cleaning  Up — Report 
Britain  Wants  Million  Cases  of  Tomatoes — 
Spinach  Canners  Out  of  the  Market — Olive 

Prices — Green  Beans  Hard  to  Find — 

Fish  Quiet. 

By  “Berkeley” 

San  Francisco,  Dec.  12,  1940. 

RAIN  —  While  our  rainy  season 
got  off  to  an  early  start  Jupiter 
Pluvius  has  fallen  down  on  the  job 
in  recent  weeks  and  the  precipita¬ 
tion  to  date  is  far  below  normal  at 
all  reporting  weather  stations,  with 
a  single  exception.  Rain  is  needed 
to  permit  farming  operations  to 
get  under  way  on  the  desired  scale 
and  to  keep  orchards  in  good  con¬ 
dition.  Warm  temperatures  have 
prevailed  of  late,  in  decided  con¬ 
trast  to  those  reported  from  some 
other  parts  of  the  country.  During 
the  past  week,  summer  weather  has 
been  the  rule  in  the  southern  pari 
of  the  state,  with  Los  Angeles  re¬ 
porting  a  near-record  high  of  87 
degrees  for  a  December  day. 

MARKET  —  Business  on  cannec 
foods  lines  continues  rather  quie; 
and  no  real  activity  is  expectec 
before  the  first  of  the  new  year 
Canners  advise  that  reports  fron. 
leading  distributing  centers  indi 
cate  that  there  is  a  heavy  move 
ment  into  the  channels  of  consump 
tion,  with  every  indication  that 
jobbers  will  be  back  in  the  market 
shortly  for  stocks  for  spring.  Cali- 
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fornia  peaches  and  fruit  cocktail 
r.x-e  being  especially  favored  by  con- 
? timers,  with  prospects  for  the 
closest  clean-up  of  stocks  in  several 
years.  Pears  are  also  getting  into 
light  supply  and  some  moderate  in¬ 
creases  in  prices  on  these  three 
items  are  generally  expected. 

TOMATOES — The  market  contin¬ 
ues  quiet  on  tomatoes  and  tomato 
products  with  Government  buying 
accounting  for  considerable  of  the 
business  booked  of  late.  Holders  are 
convinced  that  these  are  good  pro¬ 
perty  and  that  once  the  demand  gets 
under  way,  there  will  be  a  rush  of 
business.  Latest  news  on  the  street 
has  it  that  the  British  government 
was  arranging  to  allocate  space  for 
a  million  cases  of  tomatoes.  A 
purchase  like  this  would  certainly 
start  the  ball  rolling.  Some  No. 
21/j  standards  are  to  be  had  here 
at  871/2  cents,  but  most  holdings 
are  firm  at  90  cents,  with  extra 
quality  held  at  95  cents. 

SPINACH — The  packing  of  winter 
spinach  is  still  under  way,  but  the 
output  will  lack  a  lot  of  meeting 
the  demand  in  sight.  Most  packers 
are  now  out  of  the  market  and  will 
accept  further  business  only  as  the 
pack  is  made.  Prices,  when  quoted, 
continue  on  the  basis  of  $1.20  for 
No.  21/2S. 

OLIVES — The  California  Packing 
Corporation  has  come  out  with 
formal  opening  prices  on  1940  Del 
Monte  brand  ripe  olives,  as  fol¬ 
lows:  Large,  buffet,  77i/>  cents; 
No.  1  tall,  $1,271/2;  and“No.  10, 
$7.75;  extra  large  buffet,  821/0 
cents;  No.  1  tall,  $1.35;  and  No.  10, 
$8.10;  mammoth.  No.  1  tall,  $1.50; 
and  No.  10,  $9.00 ;  giant.  No.  1  tall, 
$1.60;  and  No.  10,  $9.30;  jumbo. 
No.  1  tall,  $1.80;  and  No.  10, 
$10.80;  colossal.  No.  1  tall  $2.15; 
and  No.  10,  $12.90,  and  super  colos¬ 
sal,  No.  1  tall  $2.75.  The  smaller 
siz-'s  are  priced  a  little  less  than 
a  y- ar  ago,  with  the  larger  sizes 
pr‘  ^d  more.  This  year’s  crop  is 
lar  v}r  than  that  of  last  year,  but 
tht  -9  is  a  heavy  demand  for  olives 
fo3  oil  making,  owing  to  the 
mr  '<ed  falling-off  in  imports  of 
ob  9  oil  from  Europe.  Olive  oil 
pi  '^es  have  advanced  fully  35  per¬ 
cent  in  this  market  in  recent  weeks 

">-iANS — Stringless  beans  are  in 
ve.  ■  light  supply  in  this  market 


with  some  items  almost  unobtain¬ 
able.  Considerable  have  been  pur¬ 
chased  for  army  and  navy  use  and 
holdings  of  No.  10  are  limited. 
Standard  cut  green  beans  in  this 
size  have  sold  of  late  for  $3.75. 

FISH — The  canned  fish  market 
is  quiet  with  the  trade  keeping  an 
eye  on  Alaska  red  salmon,  which 
is  in  very  light  supply  for  this  time 
of  the  year.  This  fish  is  held  at 
$2.50  and  much  of  the  business  of 
late  has  been  at  this  price.  Some 
interests  are  out  of  the  market  at 
the  present,  feeling  that  even 
higher  prices  will  rule  early  in  the 
year.  The  packing  of  sardines  in 
California  has  improved  in  volume 
but  the  fish  are  still  running  small 
in  size  and  the  output  of  fancy 
ovals  is  disappointing.  The  pack 
of  tuna  has  been  a  large  one,  but 
sales  have  been  in  keeping  and  the 
accumulated  surplus  is  not  re¬ 
garded  as  excessive.  Reports  are 
being  circulated  of  sales  of  light 
meat  halves  at  $4.90,  but  packers 
declare  that  their  low  price  is 
$5.25,  with  some  holding  for  $5.50. 

GULF  STATES  MARKET 

Oyster  Season  Approaches  Peak — The  Effect 
of  Trucks  on  General  Shipments — Air  Trans¬ 
portation  Near — Oyster  Canning  to  Start 
Early  in  New  Year — Shrimp  Canning  Closing 
Down — Crabs  About  Done. 

By  “Bayou” 

Mobile,  Ala.,  Dec.  12,  1940. 

OYSTERS — As  Christmas  ap¬ 
proaches  the  demand  for  oysters 
increases.  The  peak  of  oyster 
sales  is  December  22,  23,  and  24. 

In  years  gone  by  and  before  the 
advent  of  truck  transportation,  the 
railway  passenger  depots  at  pro¬ 
duction  and  distributing  points  of 
the  railway  express  companies  had 
to  provide  additional  room  and 
extra  help  to  handle  the  increased 
oyster  business  for  Christmas  week. 
But  since  truck  transportation  has 
assumed  such  large  proportions,  a 
big  part  of  the  oyster  transporta¬ 
tion  moves  by  truck  and  the  rail¬ 
way  express  company’s  depots  do 
not  present  such  over-crowded  con¬ 
ditions  with  oyster  packages  at 
Yuletide. 


Yet,  the  railway  express  com¬ 
panies  are  doing  a  larger  volume 
of  business  now  than  they  did 
years  ago,  because  since  they  lost 
so  much  perishable  business  by 
truck  competition,  they  went  after 
the  dry  freight  business  more  ag¬ 
gressively  by  adjusting  rates,  and 
reducing  minimums  on  certain 
commodities,  and  the  increased 
business  in  dry  freight  has  more 
than  off-set  the  perishable  business 
they  lost  by  truck  competition. 

This  illustrates  what  all  indus¬ 
tries  have  had  to  do  from  time  to 
time  in  order  to  remain  in  business. 
We  just  have  to  keep  abreast  of  the 
times. 

Motor  transportation  has  greatly 
surplanted  steam  transportation  on 
land,  but  at  the  rate  air  transporta¬ 
tion  is  assuming  importance  it  will 
not  be  very  long  before  air  trans¬ 
portation  will  be  a  strong  com¬ 
petitor  to  both  motor  and  steam 
transportation  on  land. 

We  are  having  Fall  weather 
right  along  and  as  a  consequence, 
both  the  oyster  and  the  oyster  mar¬ 
ket  are  showing  wonderfully  favor¬ 
able  results,  because  cold  weather 
is  needed  to  improve  the  condition 
of  the  oysters  and  the  sale  of  them 
also. 

A  tentative  price  of  canned  oys¬ 
ters  for  the  new  pack  is  $1.00  per 
dozen  for  five  ounce,  f.  0.  b.  factory. 

SHRIMP — There  is  nothing  that 
can  be  done  or  said  about  the 
shrimp  situation  at  this  time,  ex¬ 
cept  that  the  season  is  fast  draw¬ 
ing  to  a  close. 

There  still  will  be  some  shrimp 
canned,  inasmuch  as  the  factories 
that  will  can  oysters  will  continue 
to  receive  shrimp  from  their  boats, 
but  the  quantity  of  shrimp  caught 
by  the  boats  will  be  less  and  less  as 
the  cold  weather  sets  in  and  the 
adult  shrimp  leave  this  coast  for 
warmer  climate. 

Nature  has  provided  these  crusta¬ 
ceans  with  the  instinct  to  migrate 
to  warmer  climate  as  Winter  ap¬ 
proaches,  in  the  same  manner  that 
wild  ducks  and  birds  also  migrate. 
At  the  same  time,  nature  has  pro¬ 
vided  the  unmatured  shrimp,  which 
can  not  live  nor  travel  in  the  deep, 
salty,  turbulent  waters  of  the  Gulf, 
with  the  instinct  to  bury  themselves 
in  the  mud,  like  the  crawfish,  so 
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it  is  very  difficult  for  the  fishermen 
to  locate  any  shrimp  when  cold 
weather  sets  in. 

CRAB  MEAT  —  Crabs  are  scarce, 
and  not  being  as  fat  as  they  were 
a  few  weeks  ago,  the  yield  of  crab 
meat  per  pound  is  low,  which  dis¬ 
courages  the  production  of  crab 
meat  and  a  good  many  of  the  crab¬ 
bers  knocked  off. 

The  price  of  crab  meat  has  in¬ 
creased  a  little,  but  not  nearly  as 
much  as  the  cost  of  production. 

The  price  of  crab  meat  is  40 
cents  per  pound  for  white  and  30 
cents  for  claw,  f.o.b.  shipping  point. 


CALENDAR  OF  EVENTS 

JANUARY  7-8,  1941— Maryland  Can¬ 
ning  Crops  School,  Horticultural  Build¬ 
ing,  University  of  Maryland,  College 
Park,  Maryland. 

JANUARY  8-10,  1941— Northwest  Can- 
ners  Association,  Annual  Meeting, 
Hotel  Multnomah,  Portland,  Oregon. 

JANUARY  8-10,  1941— Sixth  Annual 
Conference  of  Michigan  Canners  and 
Fieldmen,  Michigan  State  College, 
East  Lansing,  Michigan. 

JANUARY  18-23,  1941— 38th  Annual 
Convention,  National  Food  Brokers 
Association,  Palmer  House,  Chicago. 

JANUARY  20-24,  1941— Annual  Con¬ 
vention,  National  Canners  Association, 
Stevens  Hotel,  Chicago,  Illinois. 

JANUARY  20-24,  1941— Canning  Ma¬ 
chinery  and  Supplies  Exhibition, 
Stevens  Hotel,  Chicago,  Illinois. 

JANUARY  20-21,  1941 — Annual  Conven¬ 
tion,  National  Preservers  Association, 
Chicago,  Illinois. 

JANUARY  20-21,  1941  —  National- 
American  Wholesale  Grocers  Associa¬ 
tion,  Annual  Meeting,  Drake  Hotel, 
Chicago,  Illinois. 


JANUARY  22,  1941— Evaporated  Milk 
Association,  Annual  Meeting,  Chicago, 
Illinois. 

JANUARY  22,  1941— National  Pickle 
Packers  Association,  Annual  Meeting, 
Palmer  House,  Chicago,  Illinois. 

FEBRUARY  4-5,  1941 — Indiana  Canners 
and  Fieldmen,  Annual  Conference,  Pur¬ 
due  University,  West  Lafayette,  Ind. 

FEBRUARY  6-7,  1941 — Annual  Conven¬ 
tion,  Ozark  Canners  Association  Colo¬ 
nial  Hotel,  Springfield,  Missouri. 

FEBRUARY  10-11,  1941  —  Tennessee- 
Kentucky  Canners  Association,  Annual 
Meeting,  Andrew  Johnson  Hotel,  Knox¬ 
ville,  Tennessee. 

FEBRUARY  15-22,  1941  —  National 
Cherry  Week. 

FEBRUARY  18-19-20,  1941— Technical 
School  for  Pickle  and  Kraut  Packers, 
Michigan  State  College,  East  Lansing, 
Michigan. 

FEBRUARY  28th  to  MARCH  7th— 
Canned  Salmon  Week. 

MARCH  5-6,  1941 — Annual  Meeting, 
Virginia  Canners  Association,  Hotel 
Roanoke,  Roanoke,  Virginia. 

MARCH  6-8,  1941 — Annual  Meeting, 
Canners  League  of  California,  Hotel  Del 
Monte,  Del  Monte,  California. 

THERMAL  ENGINEERING  ABSORBS 
RESEARCH  DIVISION 

On  December  7,  1940,  all  of  the  busi¬ 
ness  and  affairs,  obligations  and  con¬ 
tracts  of  every  kind  of  Thermal  Research 
Corporation  were  consolidated  by  opera¬ 
tion  of  law  to  Thermal  Engineering 
Corporation,  which  will  carry  on  without 
interruption  all  of  the  business  and 
affairs  previously  carried  on  by  both 
Thermal  Engineering  Corporation  and 
Thermal  Research  Corporation.  All  bills, 
statements  and  communications  of  every 
kind  relating  to  any  business  with 
Thermal  Research  Corporation  should  be 
sent  to  Thermal  Engineering  Corpora¬ 
tion,  121  South  15th  Street,  Richmond, 
Virginia. 


JOBBING  INDEX  RISES 

Dr.  Lewis  H.  Haney  compiles  for  the 
National- American  Wholesale  Grocers’ 
Association  an  index  of  wholesale  gro¬ 
cery  prices  each  month.  The  index  was 
started  in  January,  1921.  The  Associa¬ 
tion  passes  these  figures  on  to  its  mem¬ 
bers  from  month  to  month.  Dr.  Haney 
comments  as  follows  regarding  last 
month’s  figures: 

“The  index  rose  again  in  November. 
There  was  an  increase  of  1.4%  from 
October,  as  compared  with  a  normal  de¬ 
crease  of  0.8%. 

“A  typical  bill  of  wholesale  groceries 
gives  an  index  of  76.4  in  November,  as 
compared  with  75.3  in  October.  (The 
average  for  1921  is  taken  as  100.)  This 
is  6.6%  below  the  figure  for  November, 
1939. 

“The  index  is  based  on  a  list  of  24 
representative  grocery  items,  the  daily 
quotations  of  which  are  averaged,  a 
weight  being  given  to  each  according  to 
its  importance  in  the  sales  of  an  aver¬ 
age  grocer. 

“The  average  price  of  oats  rose  sharp¬ 
ly  in  November.  Cheese,  cottonseed  oil, 
tea,  rice,  marrow  jumbo  beans,  and  pink 
salmon  averaged  considerably  higher. 
There  were  very  slight  increases  in  the 
average  prices  of  coffee,  western  fancy 
corn,  peaches,  red  salmon,  and  lard. 
Raisins  decreased  appreciably  in  price  in 
November,  while  corn  syrup,  prunes, 
lima  beans,  flour,  and  cornmeal  evi¬ 
denced  very  slight  declines.” 

The  November  averages  for  the  past 
twenty  years  are  as  follows: 


1921.... 

....  92.3 

1931.... 

....73.8 

1922.... 

....106.9 

1932.... 

....66.8 

1923.... 

....119.9 

1933.... 

....79.0 

1924.... 

....130.4 

1934.... 

....87.5 

1925.... 

....112.4 

1935.... 

....86.6 

1926.... 

....110.3 

1936.... 

....87.8 

1927.... 

....107.6 

1937.... 

....83.1 

1928.... 

....108.3 

1938.... 

....73.4 

1929.... 

....102.8 

1939.... 

....80.9 

1930.... 

....  88.0 

1940.... 

....76.4 

GROCER  CEASES  BUSINESS 

The  James  A.  Shealy  Company,  Inc., 
wholesale  grocers  of  124  Spear  St.,  San 
Fi’ancisco,  California,  is  planning  to  re¬ 
tire  from  the  field,  after  many  years  in 
business  here. 


HAMILTON 

Steam  Jacketed 

KETTLES 

— all  styles,  any  size — made  in  Stain¬ 
less  Steel,  Pure  Nickel,  Monel  Metal, 
Copper. 

Nationally  known  for  their  quality 
of  materials,  construction  and  per¬ 
formance.  Built  by  an  organization 
that  has  made  kettles  for  more  than 
66  years. 

Let  us  quote  and  send  you  bulletin 
of  size  and  type  kettle  and  kind  of 
metal  you  are  interested  in. 

Hamilton  Kettle  Works  Company 

HAMILTON,  OHIO 


To  assist  you — 

Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River ; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


CANNED  VEGETABLES— Continued 

Eastern 

Low  High 

Central 

Low  High 

West  Coast 
Low  High 

CORN — Wholegrain 
Yellow,  Fancy  No.  2 

. 971/,  1.00 

.871/i  1.00 

No.  10  . 

Ex.  Std.  No.  2....... 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 
No.  10  . 

.  fi.OO  . 

.  .921/,  .95 

.  ,7.7.5  6.00 

. 921^  1.00 

5.2.5  5.50 

.80  .90 

nominal 
.77%  .80 
nominal 
.90  1.07% 

nominal 

Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low  High 

Low  High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  2% . 

2.66 

2.80 

Large,  No.  2% . 

2.70 

2.86 

Medium,  No.  2% . 

2.66 

2.70 

Green  Mam.,  No.  2  ro.  cans . 

2.60  2.60 

2.66 

2.60 

2.30 

2.60 

2.30  2.36 

Medium,  No.  2 . 

2.36 

2.30  . 

^40 

2.60 

Tips,  White,  Mam.  No.  1  sq . 

2.60 

2.70 

Small,  No.  1  sq . 

2.40 

2.66 

Green  Mam.,  No.  1  sq . 

2.40 

2.60 

Small,  No.  1  sq . 

2.25 

2.40 

Green  Tips,  60/80,  2s . 

2.26 

2.10  2.16 

..••••a 

Green  Tips,  40/60,  2s . 

2.30 

2.60 

2.30  2.35 

Green  Cuts  and  Tips.  28 . 

1.66 

1.66  1.76 

Green  Cuts  and  Tips,  10s . 

7.26 

7.60 

7.60  9.60 

Green  Cuts,  2s . 

1.00 

1.06 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

.87% 

1.15 

1.10 

1.15 

No.  10  . 

6.25 

6.50 

Ex.  Std.  Cut  Green,  No.  2 . 

.67% 

.90 

. 85 

.90 

1.00 

No.  10  . 

3.50 

3.75 

3.75  . 

4.00 

4.50 

Std.  Cut  Green,  No.  2 . 

.62% 

.70 

.75  .77% 

.75 

.85 

No.  10  . 

3.25 

3.50 

3.25  3.50 

3.75 

4.00 

Fancy  Whole  Green,  No.  2 . 

1.15 

1.60 

1.50 

1.60 

No.  10  . 

5.00 

6.60 

nominal 

6.00 

5.50 

Ex.  Std.  Whole  Green,  No.  2.... 

1.00 

1.20 

1.25 

1.35 

No.  10  . 

4.. 50 

nominal 

4.25 

4.50 

Fancy  Cut  Wax,  No.  2 . 

.96 

1.25 

No.  10  . 

4.50 

4.60 

Ex.  Std.  Cut  Wax,  No.  2 . 

.80 

.95 

.85  . 

No.  10  . 

4.00 

4.25 

7S 

75 

No.  10  . 

3.25 

3.40 

Fancy  Whole  Wax,  No.  2 . 

1.16 

1.60 

nominal 

No.  10  . 

6.26 

nominal 

Ex.  Std.  Whole  Wax,  No.  2 . 

1.00 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

nominal 

Red  Kidney,  Std..  No.  2 . . . . 

.80 

.83% 

No.  ro . 

3.65 

3.75 

LIMA  BEANS 

No.  2  Tiny  Green . 

1.40 

1.52%, 

1.35  1.40 

1..50 

1..50 

No.  10  . 

6.50 

7..50 

8.00 

No.  2  Fancy  Small  Green . 

1.20 

1.26 

1.20  1.30 

No.  2  Medium  Green . 

1.15 

1.20 

1.10  1.30 

1.25 

1.25 

6.50 

6.35 

No.  2  Green  &  White . 

77% 

.85 

.90  . 

.90 

.90 

Ho.  10  . 

4.25 

5,00 

No.  2  Fresh  White . 

.60 

.76 

.72  Va  .80 

.90 

.96 

No.  10  . 

3.25 

3  75 

.57% 

.65 

B-  .iTS 

Mf.iole,  No.  2 . 

.90 

1.60 

1.05 

'0.  2%  . 

1.00 

'o.  10  . 

3.75 

4.00 

C„r,  No.  2 . 

.70 

.80 

.76  . 

3.  2%  . 

.85 

.96 

.80  . 

o.  10  . 

3.16 

3.76 

3.25  . 

S’.  :  ;d.  No.  2 . 

.80 

.86 

.80  . 

.85 

.90 

0.  2%  . 

1.00 

1.00 

.95  . 

1.10 

’.  10  . 

3.35 

4.00 

3..50  . 

3.35 

1“  .‘d.  No.  2 . 

.70 

.80 

.70  . 

1.20 

’o.  10  . 

3.00 

3.50 

3.60 

S  ^string.  No.  2 . 

.70 

'o.  10 . 

3.10 

'■  :  ROTS 

S'  r  :d.  No.  2 . 

.76 

0.  10  . 

4.60 

4.60 

r  d.  No.  2 . 

.72% 

.72% 

.65  .70 

.65 

.70 

'  10  . 

3.25 

3.60 

3.26  . 

f  S  AND  CARROTS 

S  .  No.  2 . 

.65 

.80 

I  ry  No.  2 

.95 

1.15 

1.05  1.20 

1.00 

1.10 

F.x  .Std  Nn  9. 

.80 

.85 

.80  .85  . 

No.  10  . 

.  6.00 

nominal  . 

Std.  No.  2 . 

. 75 

.70  .75  . 

No.  10  . 

.  5.00 

nominal  . 

Shoepeg,  Fancy  No.  2..... _ 

.  1 .00 

1.02% 

1.00  .  . 

No.  10  . 

. 95 

6.00 

1.00 

nominal  . 

No.  10  . . 

5.75 

nominal  . 

Std.  No.  2 . .  .67>/j  .90 


CORN — Creamstyle 


Yellow,  Fancy  No.  2 . . 

.90 

1.00 

.97%, 

1.00 

No.  10  . 

. 

nominal 

.87%, 

.90 

No.  10  . 

6.00 

nominal 

.67% 

.70 

.67  V, 

.70 

No.  10  . 

nominal 

White,  Fancy  No.  2 . 

.95 

1.00 

.97  %. 

1.00 

No.  10  . 

6.00 

nominal 

Ex.  Std.  No.  2 . 

.80 

.90 

.80 

No.  10  . 

5.00 

5.^5 

nominal 

Std.  No.  2 . 

.70 

.70 

.70 

No.  10  . 

4.75 

nominal 

HOMINY 

Std.  Split,  No.  1  Tall . 

.. 

No.  2%  . 

. 72% 

.85 

.70 

1.10 

No.  10  . 

....  2.10 

2.75 

2.00 

2.35 

MIXED  VEGETABLES 

Fey.,  No.  2 . 

. 85 

.90 

No.  10  . 

.  4.25 

4.50 

Std.,  No.  2 . 

.57%'. 

.77% 

No.  10  . 

.  3.25 

4.00 

PEAS 

No.  2  Fancy  Sweets,  2s . 

.  1.30 

1.35 

1.30 

1.60 

1.35 

1.50 

No.  2  Fancy  Sweets,  3s . 

1.15 

1.25 

1.10 

1.25 

1.20 

1.30 

No.  2  Fancy  Sweets,  4s . 

.  1.07% 

1.15 

1.06 

1.20 

1.15 

1.20 

No.  2  Fancy  Sweets,  5s . 

.  1.02  %j 

1.10 

1.00 

1.10 

1.20 

No.  2  Ex.  Std.  Sweets,  2s . 

.  1.10 

1.10 

1.20 

1.20 

1.26 

No.  2  Ex.  Std.  Sweets,  3s . 

.  1.00 

.96 

1.00 

1.00 

1.07% 

No.  2  Ex.  Std.  Sweets,  4s . 

. 90 

1.02%j 

.90 

.95 

.95 

1.00 

No.  2  Ex.  Std.  Sweets,  6s . 

. 87% 

.90 

.85 

.92% 

.97% 

. 90 

.97% 

1.00 

No.  2  Std.  Sweets,  Ss . 

. 87% 

.90 

.96 

.95 

1.00 

No.  2  Std.  Sweets.  4s . 

. 86 

.86 

.90 

.85 

.90 

No.  2  Std.  Sweets,  6s . 

.75 

.85 

.85 

.90 

No.  10  Std.  Sweets,  2s . 

5.25 

6.60 

No.  10  Std.  Sweets,  4s . 

4.50 

4!25 

4.60 

No.  10  Std.  Sweets,  6s . 

4.25 

4.25 

4.60 

No.  2  Fey.  Alaskas,  Is . 

...„  1.35 

1.55 

1.30 

1.45 

No.  2  Fey.  Alaskas,  2s . 

. .  1.25 

1.20 

1.40 

1.35 

1.45 

No.  2  Fey.  Alaskas,  3s . 

.  1.10 

1.10 

1.16 

1.30 

1.40 

No.  2  Ex.  Std.  Alaskas.  Is... 

1.20 

No.  2  Ex.  Std.  Alaskas,  2s.., 

. .  1.00 

1.05 

1.05 

1.15 

1.20 

1.30 

No.  2  Ex.  Std.  Alaskas.  3s... 

.  1.00 

.85 

.95 

1.10 

1.20 

No.  2  Ex.  Std.  Alaskas.  4s... 

. 86 

.80 

1.00 

1.10 

No.  2  Ex.  Std.  Alaskas,  5s.. 

.97%  1.00 

No.  10  Ex.  Std.  Alaskas,  Is, 

No.  10  Ex.  Std.  Alaskas,  2s, 

....... 

No.  10  Ex.  Std.  Alaskas,  3s, 

.  5.50 

No.  10  Ex.  Std.  Alaskas,  4s 

No.  2  Std.  Alaskas,  2s . 

. 90 

.96 

.90 

1.00 

1.00 

1.10 

No.  2  Std.  Alaskas,  3s . . 

. 80 

.80 

.85 

.90 

.95 

No.  2  Std.  Alaskas,  4s . 

.75 

.75 

.85 

.96 

No.  2  Std.  Alaskas,  63 . 

.76 

.75 

.85 

.95 

No.  10  Std.  Alaskas,  2s . 

.  4.60 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  43 . 

.  4.25 

4.40 

No.  2  Ungraded . 

. 72% 

.75 

.95 

1.00 

Soaked,  2s  . 

. 62%. 

.60 

.60 

.60 

.65 

.  3.25 

2.50 

. 57%. 

.65 

.65 

.  2.50 

3.25 

PUMPKIN 

Fancy,  No.  2 . 

.60 

.65 

.65 

.70 

No.  2% . 

. 85 

.90 

.80 

.80 

.85 

92% 

No.  lb  . 

.  3.15 

3.15 

2.75 

3.00 

2.75 

3.00 

SAUER  KRAUT 

Fancy,  No.  2 . 

.70 

.75 

No.  2%  . 

.60 

.70 

.62% 

.75 

.85 

.90 

No.  10  . - . 

.  2.35 

2.25 

2.75 

2.65 

2.75 

SPINACH 

No.  2 . 

.80 

.65 

.80 

.95 

No.  2%  . 

. 95 

1.00 

.85 

1.05 

1.20 

No.  10  . . . 

_ _  3.40 

3.50 

2.75 

3.75 

4.00 
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Eastern 
Low  HiKh 


SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas.  .86  .86 

Std.  No.  2,  Gr.  Com,  Fr.  Limas.  .90  1.10 

Triple,  No.  2 _ _  .85  . 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 72y>  .75 

No.  2%  . .90  .95 

No.  3,  Squat  Vac . 95  . 

No.  10  .  3.30  3.50 

Fey.,  No.  2  Syrup  Pack . 82%  .85 

No.  2%  .  1.02%  1.10 

No.  10  .  3.40  3.50 

TOMATOES 

Fancy,  No.  2 . .95  1.00 

No.  2%  .  1.25  . 

No.  10  . 

Ex.  Std.,  No.  1 . 50  . 

No.  2  . 62  V.  .70 

No.  2%  . 95  1.00 

No.  10  .  3.35  3.50 


Central 
Low  High 


.75 

1.00 


.90 

1.10 

1.25 

1.35 

3.75 

4.60 

.45 

.47 

.75 

.85 

1.00 

1.15 

3.00 

3.75 

Std.. 

No.  1 . 

. 40 

.42% 

No. 

2  . 

.60 

No. 

2%  . 

. 75 

.80 

No. 

10  . 

3.00 

.42%  . 

.621/.  .70 

.82%  .90 

2.75  3.25 


TOMATO  PUREE 


Std.,  No.  1,  Who.  St.  1.04... 

No.  10  . 

Std.,  No.  1,  Trim  1.036 . 

No.  10  . 

TOMATO  JUICE 

No.  211  Cyl . 

No.  300  . 

No.  303  Cyl . 

Nn.  2  . 

. 38 

.  2.80 

. 36 

...  2.60 

. 45 

. 60 

. 70 

.60 

3.00 

2.76 

.42% 

3.00 

.40 

2.76 

.46 

3.26 

.42% 

3.00 

No.  2  (3yl . 

. 76 

.70 

No.  3  Cyl . 

No.  10  . 

3.00 

3.00 

2.70 

3.25 

TURNIP  GREENS 

. 70 

75 

No.  2%  . 

. 95 

JNO.  . .  . 

No.  10  .  3.40  3.75  3.50 


Canned  Fruits 


APPLES 


No.  10,  water .  2.75  . 

No.  10,  standard  heavy  pack....  2.90  3.00 

No.  10,  fancy  heavy  pack .  3.36  3.50 

APPLE  SAUCE 

No.  2  Fancy . 72%  .80 

No.  10  .  3.15  3.50 

No.  2  Std . 66  .72% 

No.  10  .  2.86  3.00 


APRICOTS 
No.  2%,  Fancy... 
No.  2%,  Choice... 

No.  2%  Std . 

No.  10  Fancy . 

No.  10,  Choice . 

No.  10,  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water..., 


BLUEBERRIES 

No.  2  .  1.60  1.60 

No.  10  .  nominal 

CHERRIES 

Red  Sour  Pitted,  No.  2 .  1.00  1.06 

Red  Sour  Pitted.  No.  10 .  4.75  6.26 


R.  A.  Fey.,  No.  2%..... 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 


GRAPEFRUIT  SECTIONS  Florida 

8  oz . . 

No.  2  . . . 72%  .75 

No.  6  . . . .  2.10  "  . 


GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . 

No.  300  . 


No.  2  . .  .50  .50 

46  oz . .  1.05  1.10 

No.  6  . 


GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


1.60  1.60 
7.00  . 


1.00  1.06 
4.90  6.25 


Texas 

‘'.72%  ■■■7.5 

2.10  . 


..50  ..50 

1.05  1.10 


West  Coast 
Low  Hitch 


Solid  Pack 


1.00 

1.16 

1.26 

1.36 

4.00 

4.35 

.76 

1.15 

3.36 

With 

puree 

.62% 

.62% 

.75 

.75 

.87% 

.95 

2.75 

3.00 

3.26 

3.40 

.62% 

2.86 

3.00 

.62% 

.70 

.72% 

^75 

2.85 

2.90 

3.00 

3.25 

3.85  , 

2.20 

1.90 

2.06 

1.66 

1.76 

7.26 

6.60 

6.76 

6.76 

6.00 

1.10 

1.16 

5.00 

5.25 

1.36 

1.40 

5.00 

6.26 

2.30 

2.30 

2.10 

2.26 

2.00 

2.00 

7.86 

8.00 

7.26 

7.60 

6.86 

7.16 

2.20 

2.36 

7.66 

7.76 

— 

1.26 

1.36 

6.76 

6.00 

CANNED  FRUITS— Continaed 


PEACHES 

Y.  C.,  Fey..  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . . 

Choice,  No.  10..................> 

Std.,  No,  10 _ 

Pie,  No.  10 . . 

Water,  No,  10 . 


Eastern 
Low  HiKh 


Central 
Low  High 


PEARS 

Keifer,  Std.,  No,  2% .  1.86 

No.  10  . . 

Choice,  No.  2% . . 

No.  10  . . 

Bartlett,  Fancy.  No.  2% .  1.66 

Choice,  No.  2% . 

Std.,  No.  2% . 1.30 

Fey.,  No.  10 . 

Choice,  No.  10 . . 

Std.,  No.  10 . 

No.  10,  Water . 

No.  10  Pie.  S.  P . 


1.86 


1.40 


West  Coast 
Low  High 

1.32%  1.36 
1.25  1.35 


1.16 

4.76 
4.60 

3.76 
3.76 
3.00 


1.17% 

4.90 

4.76 

4.16 

4.00 

3.10 


1.85 

1, 

.90 

1.75 

1, 

.75 

1.62% 

1. 

.65 

6.16 

6. 

.26 

6.60 

6 

.75 

4.90 

6 

.00 

3.50 

4. 

.00 

3.25 

4 

.00 

PINEAPPLE 


F.  O.  B.  Honolulu 
Cuban  Mexican  Crushed  Sliced 


No.  1  Flat. _ _ _ _ _ _ _ _  _ 

No.  211  Cyl . 

No.  2  Tall . 

No.  2%  . 

No.  10  in  Juice .  6.26 

No.  10  in  Syrup . 


PINEIAPPLE  JUICE 

Buffet  . 

No.  211 . 

No.  2  . 

No.  2%  . 

47  oz . 

No.  10  . 


RASPBERRIES 


Black,  Water,  No.  2 . 

No.  10  . 

Red,  Water,  No.  2 .  1.46 

No.  10  .  7.60 

Black,  Syrup,  No.  2 . 

Red,  Syrup.  No.  2 .  1.60 


.  .80  .80 

.  .85  . 

.80  .  1.30  1.42% 

.  1.60  1.70 

4.26  6.36  5.60 

4.25  5.76  6.00 


F.  O.  B.  Honolulu 


.45 

.60 


.  .80  . 

. 87% 

.  1.32% 

.  2.05  . 

.  2.06 

.  4.25  . 

.  4.15 

.  1.60  1.70  1.66 

.  7.60  .  .  6.00 

1.66  .  .  1.66 

6.60  .  .  6.00 

_  1.40  1.60  1.80 

1.76  .  2.00  2.17% 


Canned  Fish 


LOBSTER 


Flats,  1  lb . 

%  lb . 

%  lb.  . . 

.  6.00 

OYSTERS 

.  1,00 

1.06 

Southern  Northwest  Selects 

.  1  10 

1.00  1.05  1.10  1.20 

.  l.RO  1.65 

.  1  «n 

2.10 

2.20 

2.10  .  . 

Selects,  6  oz . 

SALMON 

Red  Alaskas,  Tall,  No.  1 . 

Flat,  No.  % . . 

Cohoes,  Tall,  No.  1 . 

Flat.  No.  1 . 

No.  %  . 

Pink,  Tall,  No.  1 . . . 

Flat.  No.  % . . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall . 


2.50  2.65 

1.66  1.75 

2.00  2.10 


’lisi)  i'isH 

.96  . 


2.00  2.10 

1.36  1.40 

1.85  1.90 


SHRIMP 


No.  1,  Small .  . 

No.  1,  Medium .  1.30 

No.  1,  Large .  1.36 


Southern 
1.10  1.16 
1.16  1.20 
1.20  1.26 


SARDINEIS  (Domestic)  Per  Case 

%  Oil,  Key .  nominal 

V4  Oil,  Keyless .  nominal 

%  Oil.  Tomato,  Carton . 

%  Oil,  Key  Carton .  nominal 

%  Mustard,  Keyless . nominal 

Calif.  Oval  No.  1,  24’s . . 

Calif.  Oval  No.  1,  48*8 . .  . 


TUNA  FISH,  Per  Case 

Fey..  Yel..  Is,  24’b . 

Fey..  Yel.,  la,  48’r . 

.  10.00 

10.50 

6.60 

4.40 

13.00 

. 

4  IK 

.  IROO 

%8  . . 

.  7.00 

7.00 
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WANTED  and  FOR  SALE 

FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
I’umps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
Ifuy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
I’roducts  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Townsend  vegetable  shoestringers,  bean  cutters, 
cherry  and  strawberry  slicers.  Townsend  Machinery  Co., 
Rome,  N.  Y. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2389,  The  Canning  Trade. 


WANTED — 200/300  gallon  used  glass  lined  Pfaudler  (or 
equal)  brine  tank.  State  condition  and  price.  Chas.  G. 
Summers,  Jr.,  Inc.,  New  Freedom,  Pa. 


WANTED  — CANNED  FOODS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2420,  The  Canning  Trade. 


FOR  SALE— FACTORIES 


FOR  SALE — Canning  factory  Adams  County,  Pennsylvania. 
Well  equipped  for  peas  and  corn,  late  machinery,  plenty  of  soft 
water.  Located  in  fertile  farming  section  on  railroad  and  hard 
road.  Priced  for  quick  sale.  Apply  H.  L.  Sell,  Littlestown, 
Penna.  Phone  82  J. 


WANTED— FACTORI ES 


WANTED  TO  RENT — with  option  to  purchase  well  equipped 
factory  for  packing  fresh  and  dry  vegetables.  Must  be  located 
New  Jersey  or  Pennsylvania  State.  Write  Cosmopolitan 
Importing  Company,  Room  622,  15  Whitehall  Street,  New  York, 
New  York.  ;  ; 


SITUATIONS  WANTED 


POSITION  WANTED — With  good  company  either  small  or 
large  concern  by  man  of  proven  ability.  Favorably  known  to 
wholesale  grocer  trade.  Competent  to  direct  selling  force. 
Willing  to  work  under  competent  director.  Physically,  morally 
and  mentally  fit.  Have  never  been  without  steady  employment. 
Address  Box  B-2460,  The  Canning  Trade. 

POSITION  WANTED — Packing  plant  manager  desires  con¬ 
nection,  experienced  in  packing  fruit  and  vegetables,  installing 
anc  handling  plant  equipment,  purchasing  supplies  and  stock, 
WP  !  housing  and  shipping,  office  and  business  experience.  Avail- 
abl'  January  1st.  Address  Box  B-2457,  The  Canning  Trade. 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


WOE  lUivmnEio*  Westminster. Met. 

HUSKERS  —  CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


YOU  CAN  MAKE  BETTER 


JUICE  AT  LESS  COST, 


9  Finer  FIdvor,  richer  color — the  desirable,  sought-for  kind  oF 
juice!  That  is  the  kind  oF  juice  being  made  by  manuFacturers  us¬ 
ing  Langsenkamp  Juice  Production  Equipment.  They  produce 
Fine  juice  at  less  cost  than  ordinary,  "mine-run'  quality  because 
Langsenkamp  Equipment  permits  larger  volume,  greater  yield  and 
reduced  overhead.  This  equipment  oFFers  you  equal  oppor¬ 
tunities  For  producing  Finer  juice  at 
a  bigger  proFit  Complete  inForm- 
ation  without  obligation. 

F.  H.  LANGSENKAMP  CO. 

"EFFiciency  in  the  Canning  Plant" 

INDIANAPOLIS,  INDIANA 


CORRUGATED  •  SOLID  FIBRE 

BOXES 


to  meet  specifications 


for  NATIONAL  DEFENSE  ORDERS 


Be  Prepared — Phone  Curtis  0270 


THE  EASTERN  BOX  COMPANY 

East  Brooklyn  P.  O.  BALTIMORE,  MD . 


T¥i'  YOU  WANT  good  2nd  hand  ma¬ 
chinery —  ASK  FOR  IT.  State 
your  wants  on  the  “Wanted  and 
For  Sale”  page. 


IF 


You  have  good  used  machinery,  no 
longer  needed,  turn  it  into  cash — 
Advertise  it  on  this  page. 


IF 


You  want  to  rent  or  to  huy  a  can¬ 
nery — or  if  you  want  to  rent  or  to 
sell  your  plant 

Say  So  on  this  page 
THE  COST  is  very  small. 


The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 
Count  eight  average  words  to  the  line. 

THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE,  20  S.  Gay  Street  MARYLAND 


.1 
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Wh  ere  To  Buy 


Smile  Awhile 


—the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 


There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcomed 


ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 


BOOKS,  on  canning,  formulae,  etc. 
The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 

Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 


CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


A  FRANK  BOY 

Employer:  I  notice  that  your  grandmother  doesn’t  die  as 
often  in  the  winter  as  in  the  summer. 

Office  Boy:  There  aren’t  as  many  football  games  as  there  are 
baseball  games. 

Walking  along  Fulton  Street,  father  noticed  Harry  limping. 

“Shoe  hurt,  son?”  he  asked. 

“No,  my  feet  do,”  came  the  reply. 

HER  PA’S  SCHEME 

“My  boy,  I  like  you,  and  I  want  you  to  marry  my  girl. 

But  have  you  spoken  to  her  mother  about  it?” 

“No,  sir.” 

“Then,  to  make  it  a  sure  thing  for  you.  I’ll  oppose  the  match.” 

Johnny  had  seen  his  mother  measure  a  yard  by  holding  one 
end  to  her  nose  and  the  other  at  arm’s  length.  One  day  he 
came  running  in  with  a  piece  of  rope. 

“Here,  mother,”  he  said,  “smell  this  and  see  how  long  it  is.” 


CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 


CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 
Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 


CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 


INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 


LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 
R.  I.  Kittredge  &  Co.,  Chicago,  Ill. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 
Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


SUGAR 

Com  Products  Sales  Co.,  New  York  City 


“I  hear  you  and  the  leading  lady  are  on  the  outs,”  said  the 
stage  manager  to  the  electrician. 

“Yes,”  the  latter  answered,  “She  asked  for  her  tights  and  I 
thought  she  said  lights.” 

TRY  A  JEWELER 

Young  Lady  Motorist:  It’s  snowing  and  sleeting  and  I’d  like 
to  buy  some  chains  for  my  tires. 

I’m  sorry;  we  keep  only  groceries. 

How  annoying!  I  understood  this  was  a  chain  store. 

Barber  (shaving  a  customer)  :  Will  you  have  anything  on 
your  face  when  I’ve  finished  shaving  you  sir? 

Customer:  It  doesn’t  seem  likely. 

BOTH  KINDS 

Daughter:  Do  you  know  what’s  become  of  my  lipstick? 

Mother:  I  think  father  has  it  out  in  the  chicken  coup.  He 
said  he  wanted  to  brighten  up  those  show  birds  a  bit. 

“Did  you  have  the  car  out  last  night,  son?” 

“Yes,  dad.  I  took  some  of  the  boys  for  a  run.” 

“Well,  tell  the  boys  I  found  one  of  their  little  lace  handker¬ 
chiefs.” 


A  MODEL  CHILD 

Teacher:  Do  we  eat  the  flesh  of  the  whale? 

Scholar:  Yes,  ma’am. 

Teacher:  And  what  do  we  do  with  the  bones? 

Scholar:  We  leave  them  on  the  side  of  our  plate. 

A  certain  suburban  home-owner,  who  takes  great  delight  in 
keeping  his  spacious  lawn  spic  and  span,  was  entertaining  a 
guest  and  the  two  were  enjoying  an  after-dinner  cigar  whih 
seated  out  in  the  lawn  chairs.  The  guest,  after  lighting  h.'3 
cigar,  discarded  the  match  on  the  ground. 

“Oh  I  wouldn’t  do  that,  George,”  said  the  host. 

“Why  not?”  asked  the  guest. 

“It  just  spoils  the  appearance  of  everything.  It’s  just  one  of 
those  little  things  that  make  a  place  look  bad.” 

Presently  the  host  arose  and  deftly  flicked  the  ashes  off  h's 
cigar  into  a  large  flower  pot  perched  on  the  stone  wall.  Wher  - 
upon  the  guest  arose,  without  a  word,  and  walked  quickly  dov  - 
to  the  road.  In  a  moment  he  returned. 

His  host  asked,  “where  did  you  go  George?” 

“Oh,  I  just  went  down  to  the  road  to  spit.” 
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CAN  STOP 


STEAM 

COIL 


ADJUSTMENT— \ 

AYARS  Latest  10  Station 

LIQUID  ADJUSTMENT^ 


New  Perfection 

PEA  &  BEAN 
FILLER 


Has  two  separate  Briners  over  funnels,  dis* 
pensing  half  of  the  hrine  before  the  peas 
and  the  balance  on  top  of  the  peas. 

Having  ten  Pockets  brine  has  ample  time  to 
soak  in  the  peas  before  leaving  the  funnels. 
This  materially  increases  speed. 

New  Design  for  High  Speed. 

Large  Revolving  Hopper. 

Also  make  a  5  pocket  Pea  and  Bean  Filler. 


N0.2-J  N0.1- 


-REVOLVING  HOPPER 


CHANCE 

GRADE 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


ORIGINnL,nRTI5TIC  IN 
COLOR  6i  DESIGN 


^  Frompi-  ^elii/eru  ^ 


ROBINS  HORIZONTAL  RETORTS 
GRATES  and  TRUCKS 

Made  in  all  sizes 

Crates  and  Trucks  either  fully  enelosed  or  open  end 
for  handling  wood  or  metal  trays  filled  with  cans. 

WRITE 

for  copy  of  seneral 
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EXPERIENCE  vs.  TARGET  PRACTICE! 

EXPERIENCE  has  trained  ^'NATIONAL''  Canmakers  to  bunch  their  hits 
around  SERVICE  to  food  packers  .  .  to  concentrate  their  aim  on  a  perfect 
distribution  of  available  facilities,  ir  EXPERIENCE  replaces  target  practice 
in  the  '^NATIONAL''  manner  of  helping  packers  get  things  done  .  .  both 
through  normal  runs  and  times  of  emergency.  i(  '^NATIONAL"  Can  Service 
DELIVERS  Cans . .  is  always  ready  to  advise  on  technical  problems . .  places 
modern  mechanical  equipment  under  a  watchful  supervision  of  field  experts. 

''NATIONAL"  EXPERIENCE  replaces  TARGET  PRACTICE! 

.  . ^ .  . 

NATIONAL  CAN  CORPORATION 

EXECUTIVE  OFFICES:  •110  EAST  42nd  STREET  •  NEW  YORK  CITY 


